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Abstract

This study aims to determine the effect of news in online media on the thoughts and
behavior of a person, because the impact is very strong in shaping public opinion. This study
uses theory of mass communication, news construction, netizen response, online media. The
research method used quantitative descriptive analysis with online data collection techniques.
Conclusion of research (1) News construction have positive effect to reporting hoax in online
media, meaning that news construction which is loaded and created by online media will
influence hoax news dissemination. (2) The netizen response positively affects the news of
hoaxes in the online media, meaning more and more netizens respond to hoax news, hoax news
will be wider. (3) News construction and netizen responses have a positive and significant
influence on hoax news in media online, meaning that these two variables give a significant
influence in the preaching of hoax in online media.
Keywords: News Construction, Netizen Response, Hoax News.

Abstrak
Penelitian ini bertujuan untuk mengetahui pengaruh berita di media online terhadap
pemikiran dan perilaku seseorang, karena dampaknya sangat kuat dalam membentuk opini
publik. Penelitian ini menggunakan teori komunikasi massa, konstruksi berita, respon netizen,
dan media online. Metode penelitian menggunakan analisis deskriptif kuantitatif dengan teknik
pengumpulan data secara online. Kesimpulan penelitian: (1) Konstruksi berita berpengaruh
positif terhadap pemberitaan hoaks di media online, artinya konstruksi berita yang dimuat dan
diciptakan media online akan mempengaruhi penyebaran berita hoaks. (2) Respon netizen
berpengaruh positif terhadap berita hoaks di media online, artinya semakin banyak netizen
merespon berita hoaks, maka peredaraan berita hoaks akan lebih luas. (3) Konstruksi berita
dan respon netizen memiliki pengaruh positif dan signifikan terhadap berita hoaks di media
online, artinya kedua variabel tersebut memberikan pengaruh yang cukup signifikan dalam
pemberitaan hoaks di media online.
Kata Kunci: Konstruksi Berita, Respon Netizen, Berita Hoaks.
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Introduction
The mass media is the work of human culture that is increasingly growing and
expanding. The mass media as a means to spread the message/information to the public.
Along with the development of information emerging, today makes society increasingly
takes the role of the mass media. The media presents the events surrounding the life of
company both nationally and internationally, so that with the news of human knowing,
Article History: Received February 27, 2018; Revised July 23, 2018; Accepted July 30, 2018; Published
July 31, 2018

163 

P-ISSN: 2086-1559, E-ISSN: 2527-2810

understanding, and understand everything that is happening around and in the world
(Wimmer & Dominick, 2013). News items presented in the mass media is an attraction
that can invite the curiosity of the reader or the public. News that arise can be events,
events, opinions, ideas and so on. News also can attract the reader's attention because of
events there is tremendous news, important, or will affect their lives. So the news can
also invite readers because it involves emotions, empathy, and sympathy (Oliver,
Dillard, Bae, & Tamul, 2012).
The mass media include electronic and print media. Electronic mass media such
as television, radio and internet. Online media has an important role that lies in its
ability to present news about the development of the society which could affect modern
life at this time (Nguyen, 2010). Online media is a repository of information about the
event or events experienced by the people in public life. The mass media in presenting
information to the public put the facts on the ground. In the world, there is a saying that
tells reporters that the fact it is sacred. The meaning of this phrase is an invitation for
journalists to maintain objectivity, which treats the effects correspond to actual events.
However, the news that appeared in the mass media is no longer reflect the truth of
events there, because it has undergone the process of construction of reality. When the
news appeared not fit the facts, it falls into the category of news contains a lie.
A growing phenomenon in today's society is the news spread hoax. The issue of
child abduction by the perpetrators pretended mode crazy unsettling and went viral on
online media. More than one week, some people suffering from mental illnesses of
various regions are victims of violence of citizens who believe the issue of chain
messages about child abduction. Fear exists in the minds of parents these days. The
reason is none other than the height of the problem of a kidnapping of childrencirculating through chain messages on their mobile phones. A grandfather residents of
Pontianak, West Kalimantan, Maman Budiman (53 years old) died after becoming
victims of mass anger because of the spread of news about child abduction hoax with
organ sales mode ("Innalillahi... Dikira Penculik Anak, Maman Tewas Dihajar Massa:
Okezone News"). Visits victim to the village to visit his grandchildren. However, on
arrival at the victim did not know exactly his house so that confusion. Confusion victim
makes people suspicious, because of the victim of suspicious movements, the
community itself and direct anarchist action. Not only in Pontianak but the issue of
child abduction also casualties in Serang, Banten. A strong suspicion that if the victim
was mentally ill so that the victim died after being a victim of anger of hundreds of
people on the street (Liputan6.com, n.d.).
In addition to child abduction, treason was again bustling issue a warm
conversation. Especially after the arrest of 10 leaders for alleged treason. Rumors of the
plot when Chief General Tito Karnavian sensed movement that will infiltrate the
demonstration 25 of November and 2 of December. Tito was early vowed to crack
down on anyone who violates the law to aspiration in the protest later. Besides social
media lately crowded with news and information related to the issue of religion with the
action that call 'Bela Islam III' in Jakarta 2 of December last year (“Pernyataan
Lengkap Kapolri Soal Larangan Aksi 2 Desember dan Agenda Makar,” n.d.). Many
persons are not responsible for disseminating information hoaxes and nuanced racial
issues in online media. Society considers what appears in the news is a reality, by
promoting objectivity. Whereas in the news reporters always tucked subjectivity. So the
story that presents an event seen not by fact or truth. In the end, people assume that the
facts of social reality, regardless of whether or not the contents of the message. As a
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result of false news that causes individuals very easily influenced by media messages
because the media is compelling in shaping public opinion.
Nuanced, interesting story in the media a lot of public attention. Utilization of
social media and mass media into public places convey the public opinion that is
humanitarian or human interest to the issues that develop. With the internet, people can
opine good through social media Twitter, Facebook, Path, Line, WeChat, Website,
Blog, E-mail and so forth. With the Internet-based media, especially websites allow
people to see posts from the news media and cause people to make comments and
opinions freely. At that time began to change behavior in society (EB & SW, 2017).
Servings news and construction of reality that began in viewing that highlight
aspect of the press to facilitate the public in remembering certain things. In posting a
news media are emphasizes on their ideology. Many aspects of the influence of mass
media perspective. They edit, compile a narrative, choose a title to highlight certain
aspects and neglect other aspects (McCombs, 2014). In this case the media as a bridge
between the community and the world. Routinely mass media provide information
about important events that are or have occurred. What the differences occur in the mass
media is not an accidental and without intent. Differences in the presentation we know
the name of this media framing is something that has been approved by internal parties
medium itself. Many things affect the grain of news in the mass media to the public.
Journalists as the first in the production of news of course quite a role in influencing the
content of the story. But in addition to writers, there are also more right parties in
determining the substance of the news and choose what should be, may, or may not
appear in the story. They are certainly the ranks of editors and owners of capital who
have full power against the media. Based on the above exposure, researchers want to
know how the influence of online media for human life, because online media has an
important role that lies in its ability to present news about the development of society. In
addition, news that appears in the online media is very strong in shaping public opinion.
While the basic theory or concepts used in this study are:
1.
Message Communications
According to Griffin is managing message communications with the aim of
creating meaning. If we look at the definition is rather broad, but appropriate if we will
determine what happens in every stage of the communication, which seeks to determine
as to whether a communication process will succeed or fail in the context of
interpersonal communication and communication within a group. In other words, if we
consider communication as a destination, either persuade, inform, or entertain then we
communicate with intent, and we can achieve our goals only by interacting with
someone (Griffin et al., 2010).
Meanwhile, according to the traditional perspective Littlejohn (functionalist and
objective), organizational communication tend to emphasize the message handling
activities contained within an organizational boundary. The focus is to receive, interpret
and act on information in a context (Littlejohn & Foss, 2010). The emphasis is on
communication as a tool that allows people to adapt to their environment. Meanwhile,
when looked at from the perspective of interpretive, organizational communication is
the process of creation of meaning for the interaction which is the organization.
Communication is the process of creation of meaning for the interaction that creates,
maintain and transform organizations.
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Mass Communication
Mass communication is communication through the mass media, including
electronic media, namely film, television and radio, print media, namely newspapers,
magazines, periodicals, and books. Definition of mass communication the most simple:
mass communication on a large number (Baran & Davis, 2011). Jay Black and
Frederick C. mentions that mass communication is a process in which the messages
appeared widely spread to the broad mass of the message recipient, anonymous, and
heterogeneous (Napoli, 2010). Size, in this case, means more than just a collection of
people who are physically adjacent. Anonymous says that individuals who receive the
message tend to be strangers to one another. Heterogeneous means that the message is
for people of various status, occupation, and profession with different characteristics to
one another rather homogeneous recipient (Barker & Gower, 2010).
3.
News Construction
The media itself affects the audience. Thus meaning that marks the important
effect of mass media use by the public is the awareness and knowledge of a topic or
issue. The emergence of consciousness and experience are often made people aware of
as a result of which it is the primary purpose of mass media through the presentation of
a given topic result of the construction of reality (Lau, 2012). Function of the media is
to inform, educate, influence and provide entertainment (Soroka, 2012).
The mass media is a tool to construct reality according to constructivist views.
The sociologist Peter L. Berger and Thomas Luckmann introduced the term
construction of reality (Berger, 2011). They describe the social process through action
and interaction, where individuals create a continuous reality and subjectively
experienced together. The social development comes from constructivist philosophy.
Constructivism is a view that reality is the result of human construction (Fosnot, 2013).
This understanding is there to interpret the reality of the world because of a social
relationship between the individual and the surrounding environment. Constructivism
considers that reality is the result of an individual, then build their knowledge of reality
that emerged was based on the structure of pre-existing knowledge, or he understands it.
Berger and Luckmann said constructivism as this is what they call a social construction.
Social development occurs in the mass media.
According to Berger and Luckmann about theory and social construction
approach, the reality happens through three social processes; namely objectivation
objective reality is the reality that emerges from the experience of the world undergoing
an institutional process. So objectivation objective reality objectively is outside the
individual and considers this fact as fact. Objective reality itself consists of symbolic
reality and objective reality in various forms. While the subjective reality is the reality
that is formed as the process of re-absorption of objective reality and symbolically to the
individual through the process of internalization. In the process of internalization, the
current reality by the understanding of each person to the reality of what happened. This
process occurs in two-way communication between objective reality and ideology of the
individual. The thinking of any one person to another would have differences. This
difference arises because many factors that influence the background, for example,
religious factors. Individuals that of religion Islam will have a different view of seeing
things, because of differences in the teachings of their respective faiths.
In constructivism, information or news to the community in advance through the
construction process of reality by the editorial meeting. The paradigm of constructivism
sees that the press presentation which is the result of mass media production is also the
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result of the construction of the reality of an event. Assignment reporter, by the ideology
of the mass media, is concerned, retelling an event to the public according to the version
at the same time a point of view of the journalist. Thus, the news in the mass media and
to the public is the reality of an entirely new and different from the reality that exists as
a result of the efforts of journalists in constructing reality.
4.
Netizen Response
A response can we interpret as a picture memory of observation. According to the
book ‘Psikologi Komunikasi’, before the reply, the man receives sensations from the
tool senses (Rakhmat, 1985). The sensation is an early stage in receiving the
information. The next stage is the perception, which the process of giving meaning to
the sensation/stimuli that elicit a response using the senses. Perception is the experience
of the objects, events, or relationships that arise by concluding information and interpret
the message (Purwasito, 2017). After the process of sensation and perception, and then
comes the response. The response is a response (effect) audience to the message that
appears in the media (Jin & Liu, 2010).
The communication process has several important elements, one of which is the
effect. Real shape effect in the communication process is the formation of a change in
opinion or attitude/behavior of the audience after receiving a message. Understanding
these effects also apply to mass communication, meaning that after a netizen receive
messages in the form of news from the media, then the audience will give feedback on
the report. Whether the response is hegemonic, negotiation or opposition. In addition,
the audience can also respond to messages that appear. The response/effect on the
public are:
a.
Cognitive Effects
This effect is related to thought or reasoning, so netizens understand and remove the
purpose of the message.
b.
Affective Effects
This fact is synonymous with feelings. Due to the exposure of the mass media, netizens
can feel sad, happy, angry, or disappointed.
c.
Conative Effects
This effect is related to the intention, determination, effort, endeavor, which tends to be
an activity or action (Park, Stoel, & Lennon, 2008).
5.
Online Media
The media provides an overview of communication tools that have direction and
purpose in the various aspects of the community as a whole not only the upper classes
only, but the lower classes also involved (Bergemann & Bonatti, 2011). The term media
refers to the number of media that has been there since decades ago and still exist today,
such as newspapers, magazines, movies, radio, television, and even the mass media
today is the internet. People easily get the actual news quickly via the Internet, such as
facebook,
twitter,
and
print
media
into
the
online
media.
Mass media have properties or characteristics that can reach the masses in large
numbers and wide, public and able to give popularity to anyone who appears in the
media (Street, 2010).
An online word consisting of two syllables, namely on and line. According to
Indonesian English dictionary, the word on an ongoing means. While the line says the
line, line, rope, line, line, roads, boundaries, outline, departments, fortification, slate,
and themes. Online itself is a language of the internet, which means the information can
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be accessed anywhere and anytime. Online media can accommodate news text, image,
audio, and video. Unlike the print media that display only text and image.
Online media is media that appeared in the virtual world, Williams Gibson first
introduced the term cyberspace in his novel that defines the virtual world that is globally
connected reality with computer support, computer-access, multidimensional, artificial,
or virtual. The online media is the Internet media such as websites, blogs, and other
published/aired in cyberspace, can be read and viewed on the web (Parthasarathi et al.,
2012). Online media is a new player in the arena of the Indonesian press, according to
multiple sources of online media in Indonesia has been growing since 1994. The online
media is a new idea in of media, but online media still follow the old media and often
take advantage of old media as a benchmark regarding content on the Internet. Several
studies have documented the tendency of online newspapers to repackage material from
print publications.
Methodology
This research uses quantitative descriptive analysis technique. Data collection
techniques in this study using online data collection techniques (Ward, Clark, Zabriskie,
& Morris, 2012). The point is an online data collection procedure for searching data
through online media such as the Internet or other network media that provides online
facilities. Therefore, using quantitative descriptive analysis allows researchers to use
online data/information in the form of data and information theory, as quickly or
efficiently as possible and academically accountable. Subjects in this study are active
netizens using online media and often pay attention to news contained in detik.com. The
data collected is a news document that appears in detik.com by capture the news or print
the news. While the news period used in netizen sampling is the news period from
December 2016 to May 2017 where at 6 months it is the peak of news hoax ahead of
regional election or PILKADA DKI Jakarta.
Research Hypothesis
a.
The Influence of News Construction on Hoax Reporting in Online Media
The main products in the mass media are the news. News occupies a leading
position as one piece of product information on all things that are very useful and
beneficial to enlighten civilization of human life towards the better. The realities of
events that occur in all aspects of life which include: social, legal, economic, political
exclusion, religious. All of it is the main ingredients of a process of news that will come
to the community. Principles of journalism who always put aspects of actuality,
factuality, impartiality always be the primary reference for all journalists also signs of
journalistic ethics regulation or limit the movement of professional writers as a handle.
Indeed, to be a story that interests of society, the elements of the value of the news
(news value) remains the standard value by reporters because a message that does not
have the items of news value would appear flat and monotonous without significant
meaning for the community.
Based on the above description, the researcher proposed hypothesis H1 as follows:
H1: News Construction has a positive effect on Hoax Reporting in Online Media
b.
The Effect of Netizen Response to Hoax Reporting in Online Media
The response came from someone's attitude. The response is a tendency or
willingness to behave when faced with certain stimuli. So, talking about the reply or no
response in spite of the discussion attitude. Besides definition of reaction is a behavior
or attitude that tangible product before detailed understanding, research, influence or
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denial, likes or dislikes as well as the utilization of a particular phenomenon. Three
factors that affect a person's response: the first is the person concerned who saw and
tried to give the interpretation of what is where attitudes, motives, interests, and
expectations affect the person. The second is the response of the target can be a person,
thing, or event. The properties of the target usually influence the reaction of individuals
who see it. In other words, movement, sound, size, actions, and other characteristics of
the target response helps determine how people saw. The third is the factor of the
situation; we can see the contextually meaningful response in a situation such as what
kind of response will get his attention. The situation is a factor that played a role in the
formation or one's response. A reaction about the news content will appear along with
understanding the messages emerging media, so the response will significantly
influence the story in online media.
Based on the above description, the researcher proposed hypothesis H2 as follows:
H2: Netizen Response Positively Affects Position of Hoax in Online Media
c.
The Influence of News Construction and Netizen Response jointly to Hoax News
in Online Media
Press the journalistic practices of the mass media constructs reality, and the news
is a form of constructed reality. For some people would rate the news as it happens in
the news, and the news seemed appropriate objectivity. But if we look deeper into the
news, reality or events that occur around us has undergone reconstruction and framing
by the media. So appeared meaning of social reality and produce specific meanings, as a
journalist as news makers, as well as the press as an institution with journalism
practices, can affect reality to conform to the ideological background.
The public may not be aware that the news is the result of the construction of
reality, and considered that what they read and hear is the truth. In fact, if carefully
further depth, through the mass media journalists have just redefining reality of what
happened, so that the reality of actually producing particular meanings. The mass media
in the construction process news will prepare the building material that has coherence
with the meaning you want to tune in the news for the audience, so the audience can
later be, opinionated, and acting by the meaning and purpose of journalists reporting by
the mass media.
Formation of news construction can be in the form of good news and bad news. In
the first, the object construction news as something that has a good image and better
than the real thing. While the shape of the second, object construction news as
something that has a bad image even worse than the real thing. From the creation of the
story, we can see that the mass media has a significant force.
Based on the above description, the researcher proposed H3 hypothesis as follows:
H3: News Construction and Netizen Response have a positive effect on Hoax Reporting
in Online Media
Based on the problems that have been described, it can be described framework as
follows:
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Hoax News in
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Figure 1. Framework
Result and Discussion
The results of multiple linear regression analysis using SPSS for windows ver 21
aims to analyze the influence of the press construction variables and the response to the
preaching hoax netizens in online media is to see a significant coefficient of
determination (R Square). In this study, there is a dependent variable, namely the hoax
reports in online media, and two independent variables, namely the construction of the
news and the response of netizens. Under these conditions, using multiple regression
analysis. Of regression, analyses were performed using SPSS version 21 support
program for windows which are also used to test the significance of the individual or the
t-test then obtain the following table.

Table 1
Regression Analysis
According to the table above, the regression equation in getting is as follows:
Y
= 2,198 + 0,162X1 + 0,145X2
Information:
Y
= Hoax Coverage in Online Media
X1 = News Construction
X2 = Netizen Response
The mathematical model equations show that the influence of netizens response is
more dominant than the construction of news to the news hoax in Media Online. What
we can see from the regression coefficient is 0.162 netizen response is greater than the
regression coefficient 0,145 worth of news construction.
1.
Hypothesis Testing
Based on the research paradigm that has been there before, in this study will
examine the hypothesis of partial and simultaneous. To test this hypothesis will use
statistical tests to multiple regression calculations as quantitative analysis. The results of
hypothesis testing based on the analysis that has gone before, we can describe as
follows:
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a.

The Influence of News Construction on Hoax Reporting in Online Media
In Table 1 shows the results of the partial significance test (t-test) using SPSS
version 21 program for Windows. Based on the chart above, we can see that the
probability value or sig. its significance is 0.001 or less than 0.05 or 5%. Also based on
the analysis results we obtain the value of t count equal to 2,654 bigger than the t-table
value of 1.969. Because of sig <0.05 and t-count value is greater than t-table then we
can say that the hypothesis positive effect on the construction of news reports in online
media hoax evident.
b.
The Effect of Netizen Response to Hoax Reporting in Online Media
Table 1 shows the results of the partial significance test (t-test) using SPSS
version 21 program for Windows. Based on the chart above, we can see that the
probability value or sig. its significance is 0.000 or less than 0.05 or 5%. Also based on
the analysis results we obtain t-test value of 3.295 is greater than the t-table value of
1.969. Because of sig <0.05 and t-count value is higher than t-table then we can say that
the hypothesis Response Netizen positive effect on Hoax in Online Media Coverage is
evident.
c.
The Influence of News Construction and Netizen Response to Hoax Reporting in
Online Media
The results of simultaneous significance test (F-test) using SPSS version 21
program for windows is as follows.

Table 2
Simultaneous Test Results (Test-F)
Based on the table 2, we know that the probability of significance or its p value is
0.000 which is smaller than 0.05 or 5% and the value of f-count of 27.245 is greater
than the value of the f-table of 3.879. Thus together construction news and the response
of netizens have an active and significant impact on the hoax reports in online media.
2.
The Coefficient of Determination (Adjusted R2)
To measure how far the ability of independent variables in explaining the
dependent variable using the coefficient of determination, of the price of R2. The
fundamental weakness of the utilization of the coefficient of determination is biased
against the number of independent variables that we put into the model. Therefore,
many researchers advocate for the use of Adjusted R2 value when evaluating the best
regression model. Results of SPSS data if we see in the following table:

Table 3
The Coefficient of Determination
Based on the output SPSS model summary or table 3 above, the magnitude of R 2
is 0.653 this means that 65.3% dependent variable of hoax reporting in online media can
be explained or influenced by independent variable of news construction and netizen
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response, while the rest 34,7% (100% -65.3%) is explained by other causes outside the
research model.
Conclusion
Based on the analysis and discussion, we can conclude:
1.
News construction affect positively hoax story in online media, which means that
the development of the existing press and created by the online media will affect the
spread hoax news in online media.
2.
Netizen response affect positively effect on the hoax story in online media, which
means that more and more netizens are responding to news hoax, the hoax news
distribution will be wider and wilder without referring to journalistic ethics.
3.
News construction and netizens response have an active and significant effect on
the hoax story in online media, which means that both variables provide considerable
influence in the hoax news in online media.
Based on the conclusion of the research can be seen clearly that the news hoax is a
common enemy that must anticipate. Public awareness of media literacy should be
improved so that it can ward off the danger of general hoax news. The hope of the
researcher, there will be more research about this in more depth which will have a
significant influence on the environment or the broader community.
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