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Abstract 
Introduction: Religious moderation is launched because it concerns the order of life of the 

nation and state, where the internet and social media become a platform for any dynamic public 

discussion and change perspectives and practices in religious harmony. This study examines 

access to information about religious moderation through the internet and social media 

(WhatsApp, Instagram, Facebook, Twitter, Line) as the most widely used platforms in Indonesia 

and the influence of exposure to its content on understanding and the system of relational 

interaction among university students. 

Methods: Explanatory quantitative survey method with factor and regression analysis to 

explain the dominant factors and the magnitude of the influence of exposure to religious 

moderation content on students' understanding and interpersonal relationships. 

Findings: That student quite often access information about religious moderation on social 

media through WhatsApp and Instagram. Issues related to national commitment, tolerance, 

intolerance, violence, radicalism, government attitudes, regulations and their consequences, 

correlate with the dogmatism factor. The findings show that it is not easy to change one's 

religious beliefs, and this should be respected. So what remains is to find common ground and 

give a positive impression so that social interactions continue to run normally. 

Originality: The research presents a novelty in the perspective of communication science on 

the understanding of religious moderation and its correlation with the interpersonal interaction 

system in students from non-religious campuses. Where previously religious moderation was 

widely studied in the perspective of language, civilization, humanity, culture, education and 

with subjects from religious campuses, especially Islam. 

Keywords: Religious Moderation, Internet and Social Media Exposure, Social Interaction 

Systems, Interpersonal Communication, Constancy and Respect for Religious Diversity. 

 

Introduction 

Religious moderation is a concept offered by the Indonesian government, the aim 

of which is for religious adherents to avoid extreme attitudes or behaviors in religion. 

Since the launch of religious moderation in 2019, sectarian issues still enliven the public 
space on social media. The Research and Development Center of the Ministry of 

Religion records the dynamics of these religious cases in the Annual Report on 

Religious Life in Indonesia, for example those concerning sects, ideologies, religious 

movements, construction of houses of worship, to issues of radicalism, extremism and 

terrorism (Kemenag RI, 2019). 

One of the factors is the way and level of understanding possessed by each 

religious adherent are different from one another so that a religious pattern appears. The 

Ministry of Religious Affairs of the Republic of Indonesia indicated a number of 
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moderation misconceptions (middle way), for example, someone who is moderate in 

religion means not being steadfast, not serious, or not serious in practicing his religious 

teachings. Moderate is misunderstood as a compromise of theological beliefs of religion 

with adherents of other religions (Kemenag RI, 2019). 

Based on the brief description above, misunderstanding is one of the factors that 

can trigger a wider conflict. To reduce this, it is necessary to construct a shared meaning 

or meaning that is understood together. At the level of interpersonal communication, a 

speaker should be able to perceive that he is understood or perceived (Infante, Dominic 

A. Rance, Andrew S, dan Womack, 2003). This will continue at the level of relationship 

development, and relationship interaction system models. 

Likewise regarding the path of moderation, it is necessary to create an 

understanding of religious moderation. The question is, where should we start? Does the 

millennial generation understand religious moderation? How do they access news or 

information on religious moderation? What is the religious moderation content they 

consume like? How do they understand the religious moderation content? How to 

communicate the content in interpersonal communication? How is the development of 

relationships, and the model of the relationship interaction system that is created in 

interpersonal communication? To answer this problem, research that will measure 

understanding of religious moderation is urgent.  

Referring to the Indonesian Ministry of Religion, moderation here includes: 1) 

commitment to nationality, 2) tolerance, 3) nonviolence, and 4) accommodating to local 

culture (Kemenag RI, 2019). The results of the PPIM UIN Jakarta national survey in 

2017 show that the internet has a major influence on increasing intolerance in the 

millennial generation or generation Z. Therefore this research targets millennial youth, 

who are currently pursuing higher education. Referring to BPS data, there are more 

students in DKI Jakarta (2014/2015 academic year reaching 960 thousand) compared to 

other provinces. This number comes from five state universities and 315 private 

universities in five regions of DKI Jakarta (Badan Pusat Statistik, 2017).  

Based on the urgency mentioned above, this study aims to explain the effect of 

exposure to religious moderation content on the internet and social media on the 

understanding of religious moderation among university students in Jakarta in the 

context of interpersonal communication to the relationship interaction system. Students 

who are also millennials are a generation that has experienced digital disruption. 

According to a report by APJII Secretary General Henri Kasyfi Soemartono, it turns out 

that those aged 15-19 years have the highest penetration (reaching 91%), while those 

aged 20-24 years have an internet penetration of 88.5% of the 171.17 million of them 

connected to the internet network throughout 2018 (Haryanto, 2019). They are among 

those who access social media the most, including YouTube, WhatsApp, Facebook, 

Instagram, Twitter, Line, FB Messenger (N. M. Al Ali et al., 2021; Alamri, 2019; 

Saputra, 2019; Supratman, 2018). Thus, the internet and social media; whatsapp, 

instagram, facebook, twitter dan line are determined as subjects in accessing 

information about religious moderation based on the most used social media platforms 
by students in Indonesia and several countries in the world. The use of social media is 

proven to influence and impact student behavior positively and negatively for men and 

women towards friendships between them (Dumford et al., 2023) perceptions, 

communication, interaction, intercultural awareness and social capital (Carr & Hayes, 

2015; B. Kim & Kim, 2017) self-esteem, and life satisfaction (Hawi & Samaha, 2016) 

including in the search for information about religious tolerance (Amrullah et al., 2019). 
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So that this research provides the right information in choosing media that are loved by 

young people/students. Thus, interested parties can collect information about religious 

moderation as far as students understand it, so that it can be immediately corrected if 

there are distorted messages with packaging that can be accepted by young 

people/students. 

 This research is not the first to highlight religious moderation. Several studies 

discuss religious moderation from various perspectives, including discussing the 

moderation of Islam in the archipelago, the moderation of Islamic civilization and 

humanity (Mubarok & Rustam, 2019;Fauzi, 2018; Hanapi, 2014; Islam & Khatun, 

2015; Masmuhah, 2017), religious moderation in the context of state management and 

political beliefs (Menski, 2018; Ropi, 2019; Zhafira, 2017), religious moderation in an 

educational perspective (Indra wan, 2016; Prihatin, 2020; Purwanto et al., 2019; 

Sutrisno, 2019; Zuhdi, 2018).  

Talking of understanding religious moderation in the millennial generation, the 

internet and social media have allegedly succeeded in forming a major force in shaping 

human behavior in modern life. Social media has an important role in spreading and 

conveying religious messages in social and national life. The role of social media can be 

applied as an alternative strategy in spreading religious moderation, where the 

millennial generation's perception of the implementation of religious moderation can be 

internalized through social media intermediaries with video shows, reading articles and 

intensive persuasion strategies from social media content owners (Anwar & Haq, 2019; 

Febriani & Ritonga, 2022). 

The development of technology is directly proportional to social life because 

humans enter the digital era where self-actualization and existence are prioritized. Often 

there is friction and horizontal conflict in social interactions on social media. Behind 

media freedom as a means of self-expression in opinion, media users still need to apply 

rules and ethics, think and be moderate in matters circulating on social media, especially 

moderate in terms of religion (Kawangung, 2019; Kosasih, 2019).  

Discussions of religious moderation also highlight the content of values and 

practices that are most suitable for preventing radicalism and preserving harmony, 

creating constructive relations between religions internally and externally so as to 

realize harmony between religious communities (Arifinsyah et al., 2020; Ekawati et al., 

2019; Smeer & Rosyidah, 2021). The role of society and the world of education 

contributes to presenting religious moderation (Nasir & Rijal, 2021). Forms of 

moderation in the education curriculum at all levels of basic education, secondary 

education and higher education as well as family-based moderation education (Haryani, 

2020; Manshur & Husni, 2020) This moderate curriculum map is useful for policy 

making in order to build inclusive-multicultural awareness to minimize religious 

radicalism (Abdullah & Nento, 2021; Ali, 2020; Rahman et al., 2022; Umiarso & Qorib, 

2022; Zuhdi, 2018).  

Seeing the many studies on religious moderation from various perspectives above, 

it shows that the theme of religious moderation has attracted the interest of experts and 
has become a trend in the publication of journal articles on religious moderation, 

especially in Indonesia (Harianto, 2022). This research adds to the new repertoire of 

religious moderation studies in the perspective of communication science which 

discusses the exposure of religious moderation content and its correlation with the 

interpersonal interaction system focused on students from campuses with non-religious 

backgrounds. This topic has not been found in the literature review of religious 
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moderation in various perspectives and in previous studies more subjects from religious 

schools or campuses, especially Islam. 

The Indonesian Ministry of Religion offers three main strategies that must be 

carried out to strengthen religious moderation, namely: First, the dissemination of ideas, 

knowledge and understanding of religious moderation. Second, the institutionalization 

of religious moderation into binding programs and policies. Third, the integration of the 

formulation of religious moderation in the National Medium Term Development Plan 

(RPJMN) for the 2020-2024 Period (Junaedi, 2019). Regarding the strategy of 

strengthening religious moderation, in general this study takes part of the first strategy, 

namely, the dissemination of ideas, knowledge and understanding of religious 

moderation. For this reason, this paper focuses on students' understanding of religious 

moderation. In particular, this understanding is focused on a communication 

perspective. The problem is formulated by asking the question to what extent the 

exposure to religious moderation content on social media affects the understanding of 

religious moderation and the relationship interaction system among students in Jakarta. 

Religion is a guideline for adherents when there are non-empirical problems. In 

other words, religion plays a role in overcoming problems that arise in society that 

cannot be solved empirically due to limited capabilities and uncertainty. Thomas F. 

O'Dea describes six functions of religion, namely 1) as support, solace and 

reconciliation; 2) means of transcendental relations through worship and worship 

ceremonies; 3) reinforcing existing norms and values; 4) correcting existing functions; 

5) self-identity giver; and 6) religious maturity (O’Dea, 2000). 

Then, why do problems arise in religion? As explained by Natalia (2016), there 

are two main approaches in understanding radicalism from a sociological perspective, 

namely a functionalism perspective and a conflict perspective (Natalia, 2016). 

According to the perspective of community functionalism, it is seen as a form of order 

consisting of various elements that synergize with one another, in order to create 

balance (equilibrium). Through this approach, radicalism is understood as a result of 

socio-economic changes that are not followed by regulatory changes, resulting in 

inequality in society in dealing with these conditions. In the perspective of conflict, 

society is seen to be constantly in change, but this change is due to the continuous 

contradiction between the elements that exist in society itself, and this conflict is 

something inherent in society as a result of natural differences. Based on the conflict 

theory, radicalism arises as a result of the unequal distribution of authority, which leads 

to the accumulation of power in one person, or a certain group, and with the existing 

authority, the group that has a lot of power will tend to use it to maintain the power it 

has. Or in other words, radicalism is carried out in an effort to maintain group 

domination over other groups. As the antithesis of radicalism, the principles of fairness, 

balance, accommodative, inclusive and tolerant will be an important part as an indicator 

of moderation.  

The word moderation comes from the Latin ‘moderâtio’, which means sadness, no 

excess and no lack. The word also means self-control, from an attitude of very strengths 
and weaknesses (Kemenag RI, 2019). The Big Indonesian Dictionary (KBBI) provides 

two meanings of the word moderation, namely: 1. reduction of violence, and 2. 

avoidance of extremes (kbbi.kemdikbud.go.id, 2016). If it is said, ‘that person is 

moderate’, it means that the person is being fair, casual, and not extreme. In English, the 

word moderation is often used in the sense of average, core, standard, or non-aligned. In 

general, moderate means promoting balance in terms of beliefs, morals, and character, 
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both when treating others as individuals, and when dealing with state institutions. 

Whereas in Arabic, moderation is known as wasath or wasathiyah, which has the 

equivalent meaning of the words tawassuth (middle), i'tidal (fair), and tawazun 

(balanced). A person who applies the principle wasatiyyah can be called a wasith. In 

Arabic too, the word wasatiyyah is defined as ‘the best choice’. Whatever words are 

used, they all imply the same meaning, namely fair, which in this context means 

choosing a middle ground position among various extreme choices (Hanapi, 2014; 

Purwanto et al., 2019; Zamimah, 2018). 

Understanding as a process of understanding contains several meanings, namely: 

understanding, opinions, thoughts, flow, direction, views (kbbi.kemdikbud.go.id, 2016). 

In this research, understanding is associated with opinions, thoughts, and correct 

understanding of religious moderation, which includes: 1) national commitment, 2) 

tolerance, 3) nonviolence, and 4) accommodating to local culture. The understanding of 

religious moderation clearly does not occur only at the individual level, but also at the 

social level. In other words, there is social interaction, at least at the level of 

interpersonal communication. In general, communication occurs when humans 

manipulate (modify) symbols to produce meanings in other humans. Therefore, 

communication involves both psychological and social processes (Infante, Dominic A. 

Rance, Andrew S, dan Womack, 2003). At a psychological level, there is a process of 

perception and the formation of impressions, which for the speaker will create 

perceptions understood. In order for communication goals to be achieved, it is necessary 

to have mutual understanding in social interactions. At this point, understanding 

involves a perceptual process. 

The perceptual process begins when the senses receive stimuli. As said by Pareek, 

perception is a process of receiving, selecting, organizing, interpreting, testing, and 

reacting to sensory stimuli or data (Sobur, 2013). At this stage there is exposure of 

media content to individual communicants (de Vreese & Neijens, 2016). (Li, 2018) 

proposes, the effect of media exposure is measured in two aspects: (a) the frequency of 

exposure (how often to access information) and (b) the extent of exposure (the broad 

range of information that can make someone understand it with a broader perspective 

and make people judge the seriousness of it at the broader level of society). Thus it 

appears that the aspect of extensity is a substance for the formation of a person's 

understanding from a broader perspective, so as to be able to assess the importance of 

something at a broader level of society (Giselle Vincett, Sarah Dunlop, 2015; Li, 2018). 

Furthermore, following Li's (2018: 2645) line of thought, which uses Bandura's 

theory of social cognition, behavior (communication) is the result of the interaction 

between social environmental cognition and personal retrospection (in this case, self-

efficacy). Self-efficacy is an individual's belief in his or her ability to fulfill tasks to 

reduce the possibility of him being affected by threats. Research by Milne, Sheeran, & 

Orbell, (2000) and Siu (2008) concluded that self-efficacy is a significant predictor of 

health-related motivation and behavior (Li, 2018). In the context of religious 

moderation, threats have also emerged in the form of labeling: radical labels, 
intolerance. In other words, the act of communication by a person, after receiving 

exposure to media content, is between the cognition (perception and understanding) of 

the social environment regarding religious moderation and self-belief to reduce the 

possibility of being labeled as intolerant or radical. 

On the other hand, social cognition, from the perspective of communication 

theory, is related to dogmatism and need for social approval. Dogmatism is a term that 
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refers to an individual's willingness to consider other belief systems to be held. Need for 

social approval is a concept that relates to the respect of others and cares about ‘what 

other people say’; believed to be associated with social anxiety. In the context of social 

anxiety, individuals are afraid to show a bad appearance in a social environment. These 

people are very sensitive to rejection and focus on the opinions of others. They are very 

afraid of being judged negatively by others in social settings. The level of need for 

social approval can be considered to be correlated with the level of social anxiety 

(Karaşar & Baytemir, 2018). Therefore, the concept of need for social approval can also 

refer to the speaker's perception of the content of the conversation. According to 

Cushman & Cagn (1985), speakers must be able to identify that their audience 

understands the message they convey. The Scale perceived understanding includes: 

feeling understood: satisfied, relaxed, accepted, comfortable, happy, and happy. On the 

other hand, feelings are not understood: disappointed, annoyed, uncomfortable, sad, 

failed. The feeling of being understood will create further interactions, more intimate 

relationships, because they believe follow proper rules for interaction. In the end an 

interpersonal dynamic model was created (Cushman, 1985). 

 

Methods  

The research uses a positivist paradigm, with a quantitative approach that is 

explanatory in nature. The research method used is a survey. The population in this 

study were students in Jakarta, estimated at around 960 thousand. Because DKI Jakarta 

is divided into five regions, the sampling technique is cluster random sampling. Each 

region is sampled disproportionately considering the number of universities is not 

proportionally distributed. Characteristics of respondents with criteria; students aged 18-

24 years. Age criteria are taken based on the age range of undergraduate students in 

general. Actively use the internet and social media and know the concept of religious 

moderation. The selection of social media is based on the most platforms used by 

students in Indonesia and several countries in the world, namely WhatsApp, Instagram, 

Facebook, Twitter and Line. Activity in using the internet and social media is needed to 

measure exposure to religious moderation content. Knowledge of the concept of 

religious moderation is the basis for measuring understanding. Perceived understanding 

and social anxiety are needed to measure interpersonal communication. All factors were 

measured to find the level of student social interaction. Data was collected through a 

questionnaire distributed using google form to 155 respondents who met the criteria. 

The validity test is done by calculating the correlation between each statement and the 

total score using the correlation technique formula Pearson Product Moment. The 

reliability test uses Cronbach's alpha which is included in the Non Split-Half Technique. 

Data processing uses descriptive statistical analysis to present descriptive data regarding 

respondent characteristics, research variables into frequency distribution tables, mode 

values, average values, standard deviation, and graphics.  

Inferential statistical analysis was performed to test the research hypothesis. Given 

that the relationship between variables shows a sequential relationship, which involves 
several dimensions, the analysis includes: 1). Factor Analysis, and 2). Regression 

Analysis. Factors determined by the principal component method are generally still 

difficult to interpret directly. For this reason, the operation of rotating the load L is 

performed using the orthogonal varimax rotation method more realistically. The rotation 

of the stress matrix ultimately facilitates the interpretation of each factor, because each 
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original variable has a high correlation and only to a certain factor, and a relatively low 

correlation with other factors. 

Chart 1. Relationship Model between variables 

 

 

 

 

 

 

 

 

Note: This chart shows the model of the relationship between the variables studied 

Regression analysis is carried out to test the research hypothesis which is 

illustrated in the chart of the relationship between variables in Chart 1 above. The 

hypotheses tested are: 

Ho1: There is no influence of social media exposure on understanding which includes 

thought content, dogmatism, self efficacy, and neef for social approval 

Ha1: There is an influence of social media exposure on understanding which includes 

content of thoughts, dogmatism, self efficacy, and neef for social approval; 

Ho1: There is no understanding of the influence of (the contents of the mind, 

dogmatism, self-efficacy, and the need for social approval) to interpersonal 

communication. In other words, whatever an individual's understanding of 

religious moderation, he does not feel anxious when making interpersonal 

communication. 

Ha1: There is an effect of understanding (thought content, dogmatism, self efficacy, and 

need for social approval) on interpersonal communication. In other words, an 

individual's particular understanding of religious moderation will make him feel 

anxious or comfortable when communicating between individuals. 

Ho1: There is no influence of certain interpersonal communication (which creates a 

feeling of being ignored or creates a feeling of anxiety) on the level of social 

interaction (relationships do not increase or decrease) 

Ha1: There is an influence of certain interpersonal communication (which creates a 

feeling of being ignored or causes anxiety) to the level of social interaction (the 

relationship will increase or will decrease)  

 

Results 

Respondent Characteristics 

A total of 155 respondents from various universities in Jakarta were involved in 

this study, of which (62.58%) were female and (37.42%) were male. In terms of age, 

most (36.9%) respondents were 20 years old, followed by 22 years old (15.9%), 19 

years old (14.6%), 21 years old (14.6%), 23 years old (6.4%), the rest were less than 19 

years old (3.8%) and more than 23 years old (7.8%). In line with the age of the 
respondents, most (33.5%) respondents were studying in semester 5. Then respondents 

were studying in semester 3 (18.7%); in semester 7 (17.4%); in semester 8 (8.4%); in 

semester 2 (7.1%); in semester 1 (3.9%); in semester 9 (3.2%); studying in semester 6 

(2.6%). Respondents came from a variety of ethnicities, including respondents who 

claimed to be from a mix of two ethnicities, ethnic-nationalities (Javanese-Aceh-

Japanese or Chinese). However, there were also respondents who claimed to be of 
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Indonesian ethnicity (8%). Most (40%) respondents were from Javanese ethnicity, 

followed by Betawi (22.4%), Sundanese (15%), Sumatra (Batak, Minangkabau, Aceh, 

Nias, Lampung 10.2%), Others (NTB, NTT, Ambon, Tionghoa 4.4%). And the 

respondents of this study also include several religious adherents in Indonesia. Most 

were Muslim (89%), Protestant (7.2%), Catholic (2.6%), Buddhist (0.6%) and Hindu 

(0.6%). The overall characteristics of the respondents are presented in Table 1 below. 

Table 1. Characteristics of Respondent 

Note: This Table shows the Characteristics of Respondent based on data processing 

Furthermore, to find out the dominant factors in explaining perceptions of 

religious moderation, perceptions of interpersonal communication and the level of 

social interaction, the factor analysis is carried out as in the following table below:   

Characteristics Number (%) 

Gender 

Male 

Female 

 

(37.42) 

(62.58) 

Age 

< 19 years old 

19 years old 

20 years old 

21 years old 

22 years old 

23 years old 

> 23 years old 

 

(3.8) 

(14.6) 

(36.9) 

(14.6) 

(15.9) 

(6.4) 

(7.8) 

Semester level of education 

1-3 level 

4-6 level 

> 7 level 

 

(33.1) 

(35.2) 

(31.7) 

Ethnicity  

Java 

Sunda 

Betawi 

Sumatera (Batak, Minangkabau, Aceh, Nias, Lampung) 

Others (NTB, NTT, Ambon, Tionghoa) 

Integration of several tribes 

 

(40.0) 

(15.0) 

(22.4) 

(10.2) 

(4.4) 

(8.0) 

Religion 

Islam 

Protestant Christian 

Catholic 

Buddha  

Hindu 

 

 (89.0) 

 (7.2) 

 (2.6) 

  (0.6) 

     (0.6) 
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Table 2. The Factor Analysis of Perceptions of Religious Moderation  

rotated Component Matrixa 

Number 

Item 
Number/Item of Statement 

Componen 

1 2 

29 Government society must react to destructive radicalism, 

intolerant behavior, and religious violence 

.831 .158 

32 The country is made up of various tribes and nations, 

many national cultures are derived from regional 

cultures 

.819 -

.004 

30 There must be consequences for radical, destructive 

actions 

.814 .112 

36 In the deradicalization program, it is also necessary to 

provide prohibited radical knowledge, intolerance, and 

religious violence 

.807 .184 

31 Caring for nationality must adapt to the challenges of the 

times 

.807 .129 

25 Nationality/tribal issues must be resolved without 

violence 

.778 .133 

34 The government and interfaith leaders met to formulate 

what is meant by radicalism, intolerance and religious 

violence. And formulate the rules on this matter 

.767 .170 

38 Radical and intolerant actions that harm citizens should be 

subject to criminal law sanctions 

.712 .163 

26 Development progress must be able to accommodate 

local culture 

.711 .037 

35 The government needs to create a deradicalization 

program with clear criteria 

.619 .194 

33 There is a tendency of transnational understanding lately 

that triggers intolerance and violence in the name of 

religion 

.570 -

.106 

24 My sense of nationality is disturbed when there is news 

of intolerance and radicalism that destroys unity 

.091 .961 

27 The destructive tendency of radicalism, intolerance, 

religious violence in society is not an original Indonesian 

culture 

.142 .958 

Note: Extraction Method: Principal Component Analysis, Rotation Method: Varimax 

with Kaiser Normalization, a: Rotation converged in 3 iterations 

Through factor analysis, two factors were obtained, with the largest coefficient 

values in items 24 (0.961) and 29 (0.831). Therefore, this factor is called the factor of 

community/government response to destructive radicalism; and the factor of disturbance 

of the sense of nationality. The scores from the factor analysis were used in the 

regression analysis. 

The results of research on interpersonal perceptions based on testing through 

factor analysis, obtained two factors with the largest coefficient values on items 54 

(factor 1) and 55 (factor 2). Therefore, the factor 1 is called the discomfort factor of 

rejection and the factor 2 is called the opinion factor of others (friends) and scores from 

both factors were used in the regression analysis, as shown in the following table: 
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Table 3. The Factor Analysis of Interpersonal Communication Perceptions 

rotated Component Matrixa 

Number 

Item 
Statement 

Componen 

1 2 

54 I feel uncomfortable with every rejection .826 .042 

51 I am disappointed with those who are indifferent to my 

opinions 

.719 .235 

49 I feel that they understand me well, even if I don't 

understand their articulation 

.584 .085 

53 I feel uncomfortable if I look bad in my neighborhood .555 .311 

55 I like to pay attention to other people's opinions .016 .863 

50 I feel appreciated when my interlocutor responds to my 

conversation 

.181 .705 

56 I try to attend events in my social circle so that they 

think positively of me 

.284 .591 

Note: Extraction Method: Principal Component Analysis, Rotation Method: Varimax 

with Kaiser Normalization, a: Rotation converged in 3 iterations. 

Researchers have also found factors that affect social relationships and 

interactions, where the frequency distribution shows that there are respondents who 

hesitate, disagree, and even strongly disagree that their relationships with friends and 

residents/communities are normal. They also doubted that their relationships with 

friends and residents/communities were getting closer. 11% of respondents doubted that 

their relationships with friends were getting closer and 28.4% of respondents doubted 

that their relationships with residents were getting closer. Through factor analysis 

testing, one factor was obtained, with the largest coefficient value in item 59. Therefore, 

this factor is called the relationship with residents factor. The scores of the relationship 

factors were used in the regression analysis. 

Table 4. The Factor Analysis of Social Relationships and Interactions 

rotated Component Matrixa 

Item Statement 
Componen 

1 

59 My relationship with my neighbors is good .854 

58 Relationships with my friends are getting better .777 

57 My relationship with friends is normal .819 

61 My relationship with my neighbors/ Number community is 

getting better and more intimate 

.702 

Note: Extraction Method: Principal Component Analysis, Rotation Method: Varimax 

with Kaiser Normalization, a: Rotation converged in 3 iterations 

Social Media Exposure to Understanding 

Linear regression analysis was conducted to examine the dominant factors 

associated with media exposure on students' understanding of religious moderation 

content. Media exposure includes conventional media access factors, social media 
access factors and media exposure intensity factors. Understanding of religious 

moderation includes: (1) Thinking factors about the need for society/government to 

react to radicalism and about a disturbed sense of nationality, (2) Dogmatism factor 

Beliefs are not easily changed, (3) Self efficacy factor Citizens protect and (4) Need for 

social approval factor positive impressions.  
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The results of the regression analysis explain that there is an influence of media 

exposure factors (conventional media access, social media access, and frequency of 

access to religious moderation information) jointly and simultaneously on 

understanding, especially the factor of thinking about the need for society/government 

to react to radicalism. The regression coefficient (R) = 0.284 with a coefficient of 

determination of 0.081 (8.1%). This regression model has an F value = 4.371 which is 

significant at the 0.006 level. However, partially, only the extension factor of media 

exposure (access to information about public reaction to radicalism) significantly 

influenced the thinking factor. 

The media exposure factors jointly and simultaneously influence the dogmatism 

factor. The regression coefficient (R) = 0.258 with a coefficient of determination of 

0.066 (6.6%) is very small. This regression model has an F value = 3.575 which is 

significant at the 0.015 level. However, partially, only the media exposure extension 

factor (access to information about public reactions to radicalism) significantly 

influences the dogmatism factor. 

Media exposure factors also jointly and simultaneously influence the self-efficacy 

factor. The regression coefficient (R) = 0.269 with a coefficient of determination of 

0.072 (7.2%) is very small. This regression model has an F value = 3.927 which is 

significant at the 0.010 level. However, partially, only the media exposure extension 

factor (access to information about public reactions to radicalism) significantly 

influences the self-efficacy factor. 

Similarly, there is a joint and simultaneous influence of media exposure factors on 

the need for social approval factor. The regression coefficient (R) = 0.314 with a 

coefficient of determination of 0.117 (11.7%) is quite large compared to before. This 

regression model has an F value = 6.638 which is significant at the 0.00 level. However, 

partially, only the social media exposure factor has no effect on the need for social 

approval factor. 

Thus, the first null hypothesis is not completely rejected and accepted. The null 

hypothesis concerning the social media access factor is accepted, because the data show 

that there is no significant effect of the social media access factor on the understanding 

of religious moderation. The null hypothesis concerning the conventional media access 

factor and the understanding of religious moderation, especially the need for social 

approval factor is rejected, because the data show that there is an influence of the 

conventional media access factor on the need for social approval factor. Together with 

the media exposure intensity factor and the social media access factor, the conventional 

media access factor has a B coefficient of 0.171 in the regression model. 

The null hypothesis regarding the media exposure intensity factor is rejected when 

correlated with thinking (especially the factor of thinking about the need for 

society/government to react to radicalism), dogmatism, self-efficacy, and need for social 

approval. On the contrary, the null hypothesis is accepted, especially regarding the 

factor of media exposure extensity and the factor of thinking about radicalism disturbing 

the sense of nationality. 
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Understanding of Religious Moderation and Interpersonal Communication 

Understanding of religious moderation includes factors of content of thoughts, 

dogmatism, self-efficacy, and need for social approval on interpersonal communication 

which includes follower factors (paying attention to people's opinions) and discomfort 

factors with rejection. Based on the regression analysis output, the analysis results can 

be seen as follows: 
 
 
 

 
 

 
 
 

 

 

 

 

 

 

Figure 1. Results of the Regression Analysis of Religious Moderation and 

Communication Understanding  

(source: Research findings based on Regression Analysis) 

Figure 1, explains that the results of the regression analysis of understanding 

factors with the discomfort factor with rejection have a value of R = 0.312 which is 

significant at the level of 0.009. However, partially, only the need for social approval 

factor has a significant effect on the discomfort factor. Meanwhile, the regression of 

understanding factors with follower factors has an R = 0.677 value which is significant 

at the 0.000 level. However, partially, there is one factor that does not have a significant 

effect, namely the dogmatism factor. So that the second null hypothesis is not 

completely rejected and accepted. 

Interpersonal Communication and Social Interaction 

Independent variable Interpersonal communication, which includes the follower 

factor (paying attention to other people's opinions) and the discomfort factor with 

rejection. which includes the follower factor (paying attention to people's opinions) and 

the discomfort factor with rejection. This variable is inputted at once and the dependent 

variable is the level of social interaction, which is the factor of good citizen relations.  

To test the null hypothesis III (There is no effect of interpersonal communication on the 

level of social interaction; which is entered by the Enter method into linear regression 

analysis so that it can be seen how strong the relationship between the two factors is.  

Thus the results of testing the null hypothesis III can be accepted or rejected. The 

relationship between interpersonal communication and social interaction can be seen in 

Figure 2 as follows: 
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Figure 2. Results of the Regression Analysis on Interpersonal Communication and 

Social Interaction (source: Research findings based on Regression Analysis) 

Based on the output of the regression analysis, it can be concluded that the null 

hypothesis III is not completely rejected or accepted, because the data shows that 

interpersonal communication factors jointly and simultaneously affect the level of social 

interaction. The regression coefficient is 0.593 with a significant value of F = 41.316 at 

the level of 0.000. However, partially, only the factor follower of interpersonal 

communication has a significant effect on good relations with citizens. 

 

Discussion 

This research tries to elaborate previous research, that students and students who 

have internet access do not have a moderate attitude compared to those who do not have 

internet access. In a more contemporary context, it is stated that the media are 

mainstream and also trapped in the rhythm of social media: issues on social media have 

become trending topics (Grover et al., 2022; Henriques & Ferreira, 2023). Therefore, 

this study tries to explore the correlation and influence of social media on understanding 

religious moderation. On the other hand, try to compare the influence of social media 

with conventional media. 

To measure the influence, instruments were prepared (a) access to information on 

religious moderation in newspapers, televelisi, internet, and social media and (b) how 

inclusive are individuals in accessing news/information about religious moderation. In 

other words, how open is he to accept various issues of religious moderation.  

Data Access Frequency of Religious Moderation Issues illustrates that 

respondents often access information related to the issue of religious moderation related 

to national commitment, tolerance, intolerance, violence, radicalism, government 

attitudes, regulations related to this and its consequences. In other words, respondents 

are quite inclusive / open to issues of religious moderation, as (Rydz & Romaneczko, 

2022) says that the degree of openness to new information and experiences, including in 

the area of recognized values, especially religious values, determines the readiness to 

enter into interfaith dialogue. Conversely, a lack of openness to information and 

experience can be a hindering factor for religious acceptance and understanding 

(Oliveira et al., 2022). This level of inclusiveness certainly requires prerequisites, namly 

access to media (both conventional media, new media, especially social media). Social 

media as part of the public sphere has become a platform used to share information 

about anything (Ashrianto & Yustitia, 2020), and a means of obtaining information 
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about anything even though information or fake news is not new (Wang et al., 2019), 

social media is useful in supporting information seeking behavior (Hamid et al., 2016) 

but on the other hand has consequences (Cuello-Garcia, C., Pérez-Gaxiola, G., & van 

Amelsvoort, 2020) of information shared on various practices of community life so it is 

important to know the access to information on religious moderation by students for 

national and religious resilience. 

The data of this study show that the average score of moderation access on the 

internet is in the top position (2.974 = close enough often). The next position is 

Instagram (2.813), television (2.277), WhatsApp (2.013 = having accessed). This data 

suggests that the assumption that issues in social media become trending topics will 

affect the understanding of religious moderation, which is less supported by more 

specific data from the respondents of this study. Whereas on social media, on average, 

respondents only ever (not often enough) access information on religious moderation. 

On the other hand, the data of this study are like previous studies (Bashir et al., 

2021) that the internet is a communication medium which is also accessed quite 

frequently by the respondents of this study. The result of the factor analysis puts the 

internet together with newspapers and television. Therefore, in the regression analysis 

of media exposure with understanding, a regression model is generated that includes the 

contribution of conventional media access factors (because there is the internet) to the 

need for social approval. It can also be argued that moderation issues (which were 

written in the instrument) were not specifically found on social media; and easier to find 

on the internet. Two other issues that are significant in accessing the internet are (1) 

news/information about people's reactions to the existence of radicalism, intolerance, 

religious violence and (2) accessing news/information about regulations concerning 

radicalism, intolerance, and violence in religion.  

These findings reinforce the notion that the internet is a new media that unites all 

the characteristics of the media from the previous form, what distinguishes the forms of 

communication from one another is not the actual implementation but changes in the 

communication process such as communication speed, communication price, 

perceptions of the communicating parties, storage capacity and facilities to access 

information, the amount of functionality or intelligence that can be transferred 

(Briandana & Dwityas, 2019). As convergence media, the internet and social media 

have enormous power to influence society because they provide many benefits, reach a 

wide audience with rapid information dissemination (Özkent, 2022) and the assumption 

that the use of social media is freedom to access and disseminate information has the 

potential to persist (Setiawan et al., 2022). The internet and social media are also used to 

assess public opinion to gain acceptance including by utilizing religious populism 

(Kansong et al., 2022). 

After the respondent has access to the media, then of course access the content. As 

theorized in the uses and gratification theory, which maintains a number of main 

assumptions. First, audiences are active and they have specific goals in media 

consumption. Second, the media ultimately compete with other resources in terms of 
satisfaction of needs. Finally, the assessment of the value of media content can only be 

judged by the audience. This means that each individual can present a different 

assessment (Kim et al., 2014). This theory also focuses on 'how' and 'why' questions and 

highlights social psychological factors that can create the needs and expectations of 

mass media audiences or other sources of information. Regression analysis shows that 

this factor has a correlation with various dimensions in understanding moderation, 
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including: the thinking factor about the necessity of the community/government to react 

to radicalism, the dogmatism factor, the self-efficacy factor and the factor needed for 

social approval. 

It has been stated above that there are three significant issues in accessing the 

internet, namely: (1) religious violence in society, (2) news / information about people's 

reactions to the existence of radicalism, intolerance, religious violence and (3) accessing 

news/information about regulations concerning radicalism, intolerance, and violence in 

religion. Because there are these issues, the thinking that is formed is of course the 

factor of society/government must react to radicalism and other destructive actions. This 

is in line that religiosity has a positive effect on religious moderation. That is, religious 

intelligence, social expectations, and religious experience support one's religious 

moderation, and positive religious coping and religious commitment significantly 

positively predict quality of life (Hu et al., 2022; Subchi et al., 2022).  

The extensity factor of media exposure is related to national commitment, 

tolerance, intolerance, violence, radicalism, government attitudes, regulations related to 

this and its consequences. These issues are correlated with the dogmatism factor, that it 

is not easy to change a person's belief in the religion they adhere to, and that is 

respected. In other words, issues published through communication media (especially 

the internet) shape religious strength while respecting the persistence of adherents of 

other religions. When a person identifies with a particular religion, they not only 

identify with the inclusive group's religious values, but also with the inclusive group's 

judgment in relation to other religious groups. Religious orientation can occur when a 

person is positive towards their religion and negative towards other religious groups 

(Takwin & Setiawan, 2023). The findings of this study do not indicate religion centrism, 

where respondents are willing to accept other people's belief systems and seek to find 

common ground. In other words, he has sensitivity or has social anxiety. This indicates 

that he has the need for social approval required in interactions. 

Self-efficacy is the belief in the ability to deal with stimuli from the environment. 

Media influence can be controlled by good self-efficacy and shows significant effects 

on prosocial and pro-environmental attitudes and behaviors (Gong et al., 2021; Huang, 

2016). The effect of perceived threat on hazard control outcomes emerges when self-

efficacy increases (Chen et al., 2020; Li, 2018). The factor of exposure extensity also 

forms an understanding of the individual's ability to protect himself from threats. At the 

individual level, he believes he can protect himself from the influence of threats, but at 

the citizen and state level, this belief is diminishing. This is indicated by the coverage of 

the public's reaction to radicalism, which emphasizes violence. Thus, the factor is self-

efficacy more focused on protecting citizens. Finally, this extensity factor also shows a 

correlation with the factor need for social approval in the form of the need to give a 

positive impression (in the form of praise or respectful gestures). This is in line with the 

dogmatism factor. Respondents are willing to appreciate the persistence of adherents of 

other religions.  

Overall, the understanding of religious moderation which is formed from the 
extensity of media exposure is: (1) the government/society must react to radicalism (by 

making clear rules), (2) religious beliefs cannot be easily changed So that it remains 

only to find a common point, (3) protection against violence from radicalism/intolerance 

is expected to come from the community/community, and (4) it is necessary to give a 

gesture of respect (positive impression). 



       ◼                                                                                    P-ISSN: 2086-1559, E-ISSN: 2527-2810  

 

Jurnal The Messenger, Vol. 14, No. 2 (2022), pp. 158-179 

173 

This understanding of moderation is not correlated with the discomfort factor for 

rejection in interpersonal communication. This is in line with the factor need for social 

approval. In other words, to be socially acceptable, individuals are required to respect 

others. The discomfort of rejection was no longer prioritized. Differences in beliefs are 

not seen as an inconvenience. Just respect that rejection. 

Meanwhile, the understanding of moderation correlates with the factor of paying 

attention to other people's opinions in interpersonal communication. Unless, of course, 

when it comes to religious beliefs, the opinions of others may be ignored. Those whose 

opinions on religious beliefs are not considered will of course be understood as a need 

for social approval (still giving a gesture of respect). Of course, to keep social 

interactions running normally, it is necessary to ignore the discomfort factor for 

rejection. On the contrary, it is necessary to pay attention to other people's opinions. 

Based on the discussion above, the research underlines that media exposure 

(especially exposure extensity) produces a moderating effect on understanding religion. 

Referring to Bandura's Social Cognition Theory, it appears that respondents have a 

social environment cognition in the form of personal retrospection (self-efficacy) that 

they or citizens need protection from citizens in cases of violent radicalism that may 

occur. At least residents can confirm the stamp of being radical or intolerant of religion. 

This self-efficacy forms motivation to behave, in this case the need for social approval, 

in the form of giving a positive impression/respectful gesture to the interlocutor. With 

this motive, the respondent sets aside social anxiety (discomfort over rejection). 

Respondents have dogmatism that religious beliefs are not easily changed, but they are 

willing to find common ground in overcoming problems of radicalism and intolerance. 

Respondents with a relatively high need for social approval also communicate 

interpersonally with feelings of being appreciated so that social interactions run 

normally. 

There are limitations in this study, where this study only managed to capture 155 

students as respondents due to time constraints. A larger number of respondents is 

recommended for future research to assess other factors that are more dominant in 

influencing the understanding of religious moderation and the social interaction system. 

Furthermore, the number of samples from each selected region is not proportional, most 

of the respondents who participated in this study came from West Jakarta and also 

South Jakarta. 

 

Conclusion 

This research concludes that exposure to religious moderation content on internet 

and social media affects student understanding both in the context of interpersonal 

communication and relationship interaction systems. Media exposure, especially the 

extension of exposure, produces a moderating effect on understanding religion. Issues 

that are published through communication media (especially the internet) shape 

religious determination as well as respect the persistence of adherents of other religions. 

Social environmental cognition in the form of personal retrospection (self efficacy) can 
form motivation to behave, which is in accordance with the need for social approval. 

The need for social approval needs to put aside social anxiety (discomfort over 

rejection), instead paying more attention to other people's opinions in interpersonal 

communication in order to keep social interactions running normally. We encourage 

future research to explore issues on social media that become trending topics to be 

reconstructed qualitatively, so that a comprehensive picture of the understanding of 
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religious moderation can be obtained and straighten out topics of misunderstanding that 

may occur. Finally, the collaboration between the government, universities and 

elements of society needs to be continued, by increasing more creative religious 

moderation content targeting the millennial generation in order to build religious 

harmony in Indonesia's diversity. 

 

Conflict of Interest 

We certify that there is no conflict of interest with any financial, personal, or other 

relationships with other people or organizations related to the material discussed in the 

manuscript. 

 

Acknowledgements 

We would like to show our gratitude to the Research Center, Director of Research 

and Technology, Publications and Domestic Cooperation at the Universitas Mercu 

Buana for having funded and facilitated the research to its completion. The researchers 

also thank the research collaboration partners, Agency for Research and Development 

and Training, Ministry of Religious Affairs of the Republic of Indonesia. The 

respondents and parties who have helped, contributed thoughts and energy to the 

realization of this research work. 

 

References 

Abdullah, A. H., & Nento, S. (2021). Constructing Religious Moderation in Islamic 

Higher Education. Al-Ulum, 21(1), 166–186. 

https://doi.org/https://doi.org/10.30603/au.v21i1.2084 

Agis, A., Diaz, M., Rustam, G., Islam, U., & Sunan, N. (2018). Islam Nusantara : 

Moderasi Islam Di Indonesia. 3(2), 153–168. 

https://doi.org/DOI:10.21580/jish.32.3160 

Al Ali, N. M., Alkhateeb, E., Jaradat, D., & Bashtawi, M. (2021). Social media use 

among university students in Jordan and its impact on their dietary habits and 

physical activity. Cogent Education, 8(1), 1993519. 

https://doi.org/10.1080/2331186X.2021.1993519 

Alamri, M. M. (2019). Undergraduate Students’ Perceptions toward Social Media 

Usage and Academic Performance: A Study from Saudi Arabia. International 

Journal of Emerging Technologies in Learning (IJET), 14(03), 61–79. 

https://doi.org/https://doi.org/10.3991/ijet.v14i03.9340 

Ali, N. (2020). Measuring Religious Moderation Among Muslim Students at Public 

Colleges in Kalimantan Facing Disruption Era. INFERENSI: Jurnal Penelitian 

Sosial Keagamaan. https://doi.org/10.18326/infsl3.v14i1.1-24 

Amrullah, H. F., Ali, M. N. S., & Sukimi, M. F. (2019). Information-Seeking Behavior 

of College Students on Religious Tolerance through Social Media. ISLÓMIYYÓT, 

41(2), 9–15. https://doi.org/(https://doi.org/10.17576/islamiyyat-2019-4001-02 

Anwar, F., & Haq, I. (2019). Religious Moderation Campaign Through Social Media 
AtMulticultural Communities. KURIOSITAS: Media Komunikasi Sosial Dan 

Keagamaan, 12(2), 177–187. 

https://doi.org/https://doi.org/10.35905/kur.v12i2.1392 

Arifinsyah, A., Andy, S., & Damanik, A. (2020). The urgency of religious moderation 

in preventing radicalism in Indonesia. ESENSIA: Jurnal Ilmu-Ilmu Ushuluddin, 

21(1), 91–108. https://doi.org/https://doi.org/10.14421/esensia.v21i1.2199 



       ◼                                                                                    P-ISSN: 2086-1559, E-ISSN: 2527-2810  

 

Jurnal The Messenger, Vol. 14, No. 2 (2022), pp. 158-179 

175 

Ashrianto, P. D., & Yustitia, S. (2020). The Use of Social Media in Searching for 

Information about Papua. Jurnal The Messenger, 12(2), 122. 

https://doi.org/10.26623/themessenger.v12i2.1939 

Badan Pusat Statistik. (2017). Jumlah Perguruan Tinggi, Mahasiswa, dan Tenaga 

Edukatif (Negeri dan Swasta) di Bawah Kementrian Pendidikan dan Kebudayaan 

Menurut Provinsi tahun ajaran 2013/2014-2014/2015. Bps.Go.Id. 

Bashir, I., Malik, A., & Mahmood, K. (2021). Social media use and information-sharing 

behaviour of university students. IFLA Journal, 47(4), 481–492. 

https://doi.org/10.1177/0340035221991564 

Briandana, R., & Dwityas, N. A. (2019). Media Literacy: An Analysis of Social Media 

Usage among Millennials. International Journal of English Literature and Social 

Sciences, 4(2), 488–496. https://doi.org/10.22161/ijels.4.2.44 

Carr, C. T., & Hayes, R. A. (2015). Social Media: Defining, Developing, and Divining. 

Atlantic Journal of Communication, 23(1), 46–65. 

https://doi.org/10.1080/15456870.2015.972282 

Chen, H.-C., Wang, J.-Y., Lin, Y.-L., & Yang, S.-Y. (2020). Association of Internet 

Addiction with Family Functionality, Depression, Self-Efficacy and Self-Esteem 

among Early Adolescents. In International Journal of Environmental Research 

and Public Health (Vol. 17, Issue 23). https://doi.org/10.3390/ijerph17238820 

Cuello-Garcia, C., Pérez-Gaxiola, G., & van Amelsvoort, L. (2020). Social media can 

have an impact on how we manage and investigate the COVID-19 pandemic. 

Journal of Clinical Epodemiology, 127, 198–202. 

https://doi.org/https://doi.org/10.1016/j.jclinepi.2020.06.028 

Cushman, D. P. (1985). Communication in Interpersonal Relationship. State University 

of New York Press, Albany. 

de Vreese, C. H., & Neijens, P. (2016). Measuring Media Exposure in a Changing 

Communications Environment. In Communication Methods and Measures. 

https://doi.org/10.1080/19312458.2016.1150441 

Dumford, A. D., Miller, A. L., Lee, C. H. K., & Caskie, A. (2023). Social media usage 

in relation to their peers: Comparing male and female college students’ 

perceptions. Computers and Education Open, 4, 100121. 

https://doi.org/https://doi.org/10.1016/j.caeo.2022.100121 

Ekawati, E., Suparta, M., Sirin, K., Maftuhah, M., & Pifianti, A. (2019). Moderation of 

Higher Education Curriculum in Religious Deradicalization in Indonesia. 

TARBIYA: Journal of Education in Muslim Society. 

https://doi.org/10.15408/tjems.v6i2.14886 

Fauzi, A. (2018). Moderasi Islam, Untuk Peradaban Dan Kemanusiaan. Jurnal Islam 

Nusantara, 2(2), 232. https://doi.org/10.33852/jurnalin.v2i2.101 

Febriani, S. R., & Ritonga, A. W. (2022). The Perception of Millennial Generation on 

Religious Moderation through Social Media in the Digital Era. Millah: Jurnal 

Studi Agama, 21(2), 313–334. https://doi.org/DOI: 

10.20885/millah.vol21.iss2.art1 
Giselle Vincett, Sarah Dunlop, K. S. and A. Y. (2015). Young People and Religion and 

Spirituality in Europe: A Complex Picture. In J. Wyn & H. Cahill (Eds.), 

Handbook of Children and Youth Studies (Issue March 2018). Springer Singapore. 

https://doi.org/10.1007/978-981-4451-15-4 

Gong, J., Zanuddin, H., Hou, W., & Xu, J. (2021). Media attention, dependency, self-

efficacy, and prosocial behaviours during the outbreak of COVID-19: A 



Jurnal The Messenger          P-ISSN: 2086-1559, E-ISSN: 2527-2810                             ◼     

 Religious Moderation: ... (Elly Yuliawati) 

 

176 

constructive journalism perspective. Global Media and China, 7(1), 81–98. 

https://doi.org/10.1177/20594364211021331 

Grover, P., Kar, A. K., & Dwivedi, Y. (2022). The evolution of social media influence - 

A literature review and research agenda. International Journal of Information 

Management Data Insights, 2(2), 100116. 

https://doi.org/https://doi.org/10.1016/j.jjimei.2022.100116 

Hamid, S., Bukhari, S., Ravana, S. D., Norman, A., & Ijab, M. (2016). Role of social 

media in information-seeking behaviour of international students: A systematic 

literature review. Aslib Journal of Information Management, 68, 643–666. 

https://doi.org/10.1108/AJIM-03-2016-0031 

Hanapi, M. S. (2014). The Wasatiyyah (Moderation) Concept in Islamic Epistemology: 

A Case Study of its Implementation in Malaysia. International Journal of 

Humanities and Social Science, 4(9(1)), 51–62. 

Harianto, E. (2022). Publication Trends of Journal Articles about Religious Moderation 

in Recent Years: Bibliometric Analysis. Islamic Review: Jurnal Riset Dan Kajian 

Keislaman, 11(2), 125–138. https://doi.org/10.35878/islamicreview.v11.i2.375 

Haryani, E. (2020). Pendidikan Moderasi Beragama Untuk Generasi Milenia: Studi 

Kasus Lone Wolf” Pada Anak di Medan. EDUKASI: Jurnal Penelitian 

Pendidikan Agama Dan Keagamaan, 18(2), 145–158. 

https://doi.org/10.32729/edukasi.v18i2.710 

Haryanto, A. T. (2019). Pengguna Internet Indonesia Didominasi Milenial. 

Inet.Detik.Com. 

Hawi, N. S., & Samaha, M. (2016). The Relations Among Social Media Addiction, 

Self-Esteem, and Life Satisfaction in University Students. Social Science 

Computer Review, 35(5), 576–586. https://doi.org/10.1177/0894439316660340 

Henriques, J., & Ferreira, J. (2023). Searching for associations between social media 

trending topics and organizations. Multimedia Tools and Applications, 82(6), 

9277–9302. https://doi.org/10.1007/s11042-022-13438-2 

Https://kbbi.kemdikbud.go.id. (2016). KBBI Daring. In Badan Pengembangan dan 

Pembinaan Bahasa, Kementerian Pendidikan dan Kebudayaan Republik Indonesi. 

Hu, X., Cheng, S., & Hu, H. (2022). Religiousness predicts quality of university life 

among university students with different religion types. Journal of Beliefs & 

Values, 43(3), 285–300. https://doi.org/10.1080/13617672.2021.1936366 

Huang, H. (2016). Media use, environmental beliefs, self-efficacy, and pro-

environmental behavior. Journal of Business Research, 69(6), 2206–2212. 

https://doi.org/https://doi.org/10.1016/j.jbusres.2015.12.031 

Indrawan, I. (2016). Pendidikan Karakter Dalam Perspektif Islam. Al-Afkar : Jurnal 

Keislaman & Peradaban, 2(1). https://doi.org/10.28944/afkar.v2i1.90 

Infante, Dominic A. Rance, Andrew S, dan Womack, D. F. (2003). Building 

Communication Theory. Waveland Pr Inc; 4th edition (January 1, 2003). 

Islam, T., & Khatun, A. (2015). “Islamic Moderation” in Perspectives: A Comparison 

Between Oriental and Occidental Scholarships. International Journal of 
Nusantara Islam, 3(2), 69–78. https://doi.org/10.15575/ijni.v3i2.1414 

Junaedi, E. (2019). Inilah Moderasi Beragama Perspektif Kemenag. Harmoni, 18(2), 

182–186. https://doi.org/10.32488/harmoni.v18i2.414 

Kansong, U., Sunarwinadi, I. R., & Triputra, P. (2022). Religious Populism in 

Mainstream Media between Indonesia and India. Jurnal The Messenger, 14(1), 1–

16. https://doi.org/http://dx.doi.org/10.26623/themessenger.v14i1.4193 



       ◼                                                                                    P-ISSN: 2086-1559, E-ISSN: 2527-2810  

 

Jurnal The Messenger, Vol. 14, No. 2 (2022), pp. 158-179 

177 

Karaşar, B., & Baytemir, K. (2018). Need for social approval and happiness in college 

students: The mediation role of social anxiety. Universal Journal of Educational 

Research, 6(5), 919–927. https://doi.org/10.13189/ujer.2018.060513 

Kawangung, Y. (2019). Religious moderation discourse in plurality of social harmony 

in Indonesia. International Journal of Social Sciences and Humanities, 3(1), 160–

170. https://doi.org/10.29332/ijssh.v3n1.277 

Kemenag RI. (2019). Moderasi Beragama. 

https://doi.org/10.1017/CBO9781107415324.004 

Kim, B., & Kim, Y. (2017). College students’ social media use and communication 

network heterogeneity: Implications for social capital and subjective well-being. 

Computers in Human Behavior, 73, 620–628. 

https://doi.org/https://doi.org/10.1016/j.chb.2017.03.033 

Kim, K.-S., Sin, S.-C. J., & Tsai, T.-I. (2014). Individual Differences in Social Media 

Use for Information Seeking. The Journal of Academic Librarianship, 40(2), 171–

178. https://doi.org/https://doi.org/10.1016/j.acalib.2014.03.001 

Kosasih, E. (2019). Literasi Media Sosial dalam Pemasyarakatan Sikap Moderasi 

Beragama. Jurnal Bimas Islam. https://doi.org/10.37302/jbi.v12i2.118 

Li, X. (2018). Media Exposure, Perceived Efficacy, and Protective Behaviors in a 

Public Health Emergency. International Journal of Communication, 12(0), 20. 

Manshur, F. M., & Husni, H. (2020). Promoting Religious Moderation through Literary-

based Learning: A Quasi-Experimental Study. International Journal of Advanced 

Science and Technology, 29(6), 8113–8119. 

Masmuhah, M. (2017). Indonesia’S Moderate Islam Countering Religious Radicalism 

and Political Violence. IJASOS- International E-Journal of Advances in Social 

Sciences, III(8), 722–727. https://doi.org/10.18769/ijasos.342158 

Menski, W. (2018). Religion, Governance and the Need for Plurality-Conscious 

Moderation. South Asia Research, 38(1), 92–102. 

https://doi.org/10.1177/0262728017725647 

Mubarok, A. A., & Rustam, D. G. (2019). Islam nusantara: Moderasi islam di 

Indonesia. Journal of Islamic Studies and Humanities, 3(2), 153–168. 

https://doi.org/10.21580/jish.32.3160 

Nasir, M., & Rijal, M. K. (2021). Keeping the middle path: mainstreaming religious 

moderation through Islamic higher education institutions in Indonesia. Indonesian 

Journal of Islam and Muslim Societies, 11(2), 213–241. 

https://doi.org/10.18326/ijims.v11i2. 213-241 

Natalia, A. (2016). Faktor-faktor penyebab radikalisme dalam beragama (Kajian 

Sosiologi Terhadap Pluralisme agama di Indonesia). 11(1). 

O’Dea, T. F. (2000). Sosiologi Agama Suatu Pengenalan Awal. Rajawali Pers. 

Oliveira, G. da S., Pellegrini, G., Araújo, L. A. L., & Bizzo, N. (2022). Acceptance of 

evolution by high school students: Is religion the key factor? PLOS ONE, 17(9), 

e0273929. 

Özkent, Y. (2022). Social media usage to share information in communication journals: 
An analysis of social media activity and article citations. PloS One, 17(2), 1–11. 

https://doi.org/https://doi.org/10.1371/journal.pone.0263725 

Prihatin, B. (2020). Peran Madrasah Dalam Membangun Moderasi Agama Di Indonesia 

Di Era Milineal. Jurnal Pendidikan Dan Pembelajaran. 

Purwanto, Y., Qowaid, Q., Ma’rifataini, L., & Fauzi, R. (2019). Internalisasi Nilai 

Moderasi Melalui Pendidikan Agama Islam di Perguruan Tinggi Umum. 



Jurnal The Messenger          P-ISSN: 2086-1559, E-ISSN: 2527-2810                             ◼     

 Religious Moderation: ... (Elly Yuliawati) 

 

178 

EDUKASI: Jurnal Penelitian Pendidikan Agama Dan Keagamaan, 17(2), 110–

124. https://doi.org/10.32729/edukasi.v17i2.605 

Rahman, Y., Walid, K. Al, & Humaidi, H. (2022). CRITICAL THINKING AND 

RELIGIOUS MODERATION: Instilling Religiously Moderate Values through 

the Teaching of Islamic Philosophy in Indonesia. Journal of Indonesian Islam, 

16(1), 49–74. https://doi.org/10.15642/JIIS.2022.16.1.49-74 

Ropi, I. (2019). Whither Religious Moderation? The State and Management of 

Religious Affairs in Contemporary Indonesia. Studia Islamika, 26(3), 597–601. 

https://doi.org/10.36712/sdi.v26i3.14055 

Rydz, E., & Romaneczko, J. (2022). Identity Styles and Readiness to Enter into 

Interreligious Dialogue: The Moderating Function of Religiosity. In Religions 

(Vol. 13, Issue 11). https://doi.org/10.3390/rel13111046 

Saputra, A. (2019). Survey Penggunaan Media Sosial di Kalangan Mahasiswa Kota 

Padang Menggunakan Teori Uses and Gratification. Jurnal Dokumentasi Dan 

Informasi, 40(2), 207–216. https://doi.org/DOI: 10.14203/j.baca.v40i2.476 

Setiawan, Y. B., Sarwono, B. K., Asteria, D., & Sunarto, S. (2022). Perpetuation of 

Stigmatization of Minority Groups through Convergence of Content on Streaming 

and Social Media. Jurnal The Messenger, 14(1), 17–35. 

https://doi.org/http://dx.doi.org/10.26623/themessenger.v14i1.4158 

Smeer, Z. B., & Rosyidah, I. (2021). Religious Moderation in Islamic Education 

Learning to Counter Radicalism: Study at SMAN 1 Sugihwaras Bojonegoro. Ulul 

Albab: Jurnal Studi Islam, 22(1), 176–202. 

https://doi.org/https://doi.org/10.18860/ua.v22i1.11837 

Sobur, A. (2013). Psikologi Umum Dalam Lintasan Sejarah. Pustaka Setia. 

Subchi, I., Zulkifli, Z., Latifa, R., & Sa’diyah, S. (2022). Religious Moderation in 

Indonesian Muslims. In Religions (Vol. 13, Issue 5). 

https://doi.org/10.3390/rel13050451 

Supratman, L. P. (2018). Penggunaan Media Sosial oleh Digital Native. Jurnal Ilmu 

Komunikasi, 15(1), 47–60. https://doi.org/https://doi.org/10.24002/jik.v15i1.1243 

Sutrisno, E. (2019). Aktualisasi Moderasi Beragama di Lembaga Pendidikan. Jurnal 

Bimas Islam. https://doi.org/10.37302/jbi.v12i2.113 

Takwin, B., & Setiawan, T. (2023). Collective Efficacy as the Conditional Effect of the 

Relationship between Religiocentrism and Support for Interreligious Violence. In 

Religions (Vol. 14, Issue 1). https://doi.org/10.3390/rel14010056 

Umiarso, & Qorib, M. (2022). The Practice of Religious Moderation Based on Theo-

anthropocentric in Indonesian Islamic Boarding Schools: A Phenomenological 

Study. Jurnal Iqra’ : Kajian Ilmu Pendidikan, 7(2), 183–193. 

https://doi.org/https://doi.org/10.25217/ji.v7i2.2629 

Wang, Y., McKee, M., Torbica, A., & Stuckler, D. (2019). Systematic Literature 

Review on the Spread of Health-related Misinformation on Social Media. Social 

Science & Medicine, 240, 112552. 

https://doi.org/https://doi.org/10.1016/j.socscimed.2019.112552 
Zamimah, I. (2018). Moderatisme Islam Dalam Konteks Keindonesiaan. Jurnal Al-

Fanar, 1(1), 75–90. https://doi.org/10.33511/alfanar.v1i1.12 

Zhafira, A. (2017). Efek moderasi kepercayaan politik terhadap hubungan antara 

religiusitas Islam dan intoleransi politik. Jurnal Psikologi Sosial. 

https://doi.org/10.7454/jps.2017.11 

Zuhdi, M. (2018). Challenging moderate muslims: Indonesia’s muslim schools in the 



       ◼                                                                                    P-ISSN: 2086-1559, E-ISSN: 2527-2810  

 

Jurnal The Messenger, Vol. 14, No. 2 (2022), pp. 158-179 

179 

midst of religious conservatism. MDPI Religions, 9(310), 1–15. 

https://doi.org/10.3390/rel9100310 

 


