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Abstract  
The use of social media in searching for information relating to political issues has become 

immensely crucial since in those domains the information appearing is often biased and 

dominated by certain parties or groups. One of the political information that has frequently 

emerged in Indonesia is about Papua. The significance of this research because Papua is a 

crucial problem in Indonesian history, and its conversation has continued, especially in social 

media. This study intends to examine the use of social media in searching for information about 

Papua. That is a novelty of research because no one has examined Papua in terms of the use of 

social media. The Uses and Gratification Theory is used in the study with a mixed method 

approach as both quantitative and qualitative data were concurrently utilized. Quantitative data 

obtained from a questionnaire distributed to 100 UPN "Veteran" Yogyakarta students. UPN was 

selected because they are a state defense campus and provide state defense material to students. 

While qualitative data from in-depth interviews with some sources. In conclusion, social media 

cannot be used as the only media for seeking information about Papua. Audiences actively choose 

the media based on their motivation, experience, and satisfaction. 

Keywords: Uses and Gratification Theory, Social Media, Papua. 

 

Introduction 

 The presence of the internet is changing the way consumption, distribution, and 

production of messages throughout the world. In the US and UK, BuzzFeed and Vice 

appear as new pioneers in media production and distribution (Stringer, 2020). Citizen 

journalism and blogs are also able to change journalism on a participatory side 

(Kurambayev, 2018; Sukmono & Junaedi, 2019). 

Social media has become a platform employed by the public to share information 

about anything, from light information to information associated with politics. Some 

experts even mentioned the presence of social media concerning the public sphere (Fuchs, 

2014). In a number of political events, social media has even become a tool for 

propaganda and raising public opinions (Benoit, Glantz, & Rill, 2016; Eginli & Tas, 2018; 

Wilson & Lawan, 2015). Some examples are the Save Prita incidence, Gejayan Calls, and 

the Umbrella Revolution in Hong Kong. Even further, social media is considered capable 

of mobilizing revolution. Such notion has gained greater prominence since the advent of 

the Arab Spring phenomenon (Davis & Santillana, 2019; Niekerk & Maharaj, 2013).  

In Zimbabwe, social media becomes a tool to oppose the ruling regime (Chitanana 

& Mutsvairo, 2019), while in Russia it is used for election campaigns (Tomin et al., 2020). 

Chinese people use WeChat to spread health messages (Su, 2020). In social media, we 

also find various memes and hashtags that use to campaign (Board, 2020; Hoerl, 2019).  

In Indonesia, various information in politics often circulate on social media. Even back 

in 2018, a researcher from LIPI (Indonesian Institute of Sciences), Wasisto R. Jati, had 

already stated that social media will be used as a platform for political proxy (Jati, 2018).  

 One of the themes that often emerges on social media in Indonesia is that relating 
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to issues of Papua. Drone Emprit data indicates that in the last 3 years, netizen 

conversations relating to ‘West Papua’ had been carried out daily. The narrative had 

consistently existed on social media, particularly on Twitter since September 2016 until 

September 2019 (Fahmi, 2019b). Even the internet blockade in Papua had not deterred 

conversations about ‘West Papua’ (Fahmi, 2019a).  

 Aside from the reality presented on social media, the fact of the matter is that the 

Papua conflict has perhaps been the longest running issue in the history of Indonesia. 

According to Cahyo Pamungkas, political violence in Papua is the longest separatist 

conflict compared to the conflict in Aceh and East Timor (Pamungkas, 2017). In 2019, 

the conflict in Papua regained notoriety following the attack on Papua dormitory incident 

in Surabaya perpetrated by a number of individuals. The incident had subsequently led to 

a series of demonstrations conducted by students, Papua residents, and activists in several 

locations (Baskoro, 2019; Doherty, 2019). The government had also taken several 

measures, by pursuing legal means and a policy of limiting internet access to minimize 

developing fake news (Boediwardhana, 2019; DS, 2019; Firdaus, 2019). 

Nevertheless, the presence of social media is not without risks. Some of the 

emerging issues are the abundance of fake news and polarization. Fake news may even 

lead to altering the political orientation of a country as witnessed in the Brexit 

Referendum and the 2016 United States Presidential election (Gelfert, 2018).  Moreover, 

another negative aspect of social media is mentioned in detail by Kumar and Shah as false 

information (Kumar & Shah, 2018; Syam & Nurrahmi, 2020). The dissemination of false 

narratives and information, social media algorithms also correlate with political 

polarization (Levy & Sarmento, 2020; Ribeiro, Calais, Almeida, & Jr, 2017). 

Accordingly, skills relating to media and information literacy is highly required (Maryani, 

2014; Opiyo & Kuruc, 2016).  

The use of social media as a tool to search for information becomes even more 

crucial in political issues involving conflicts. During an event of conflict, among the most 

frequently occurring issues are information uncertainties, domination of one group’s 

information over another, and information contents that tend to be biased. This is 

exacerbated by the public’s extremely easy access to social media. There is almost no 

special requirement for an individual to set-up and have a social media account. Even 

anonymous accounts thrive and are trusted by the audience.  

How audiences consume information about politics on social media and instant 

messaging applications is examined by Fernandez et al (Fernández & Rodríguez-Virgili, 

2019). This research compares patterns in consuming information between general voters, 

and other audiences such as journalists, academics, consultants, and political leaders. This 

research shows that everyone chooses social media based on their specific needs and 

motivations. Another research linking the use of social media with attitude was conducted 

by Gita and Errika (Aprinta & Dwi, 2017). 

Based on the elaborations provided in the above, the researchers intend to examine 

the use of social media in searching for information about Papua. The extensive Papua 

conflict in Indonesia demands complete and immediate resolution. Meanwhile, social 

media is a communication platform significantly used by the public. The government’s 

measure of blocking the internet access in Papua also indicates that there were efforts to 

limit information in order to avoid confusion.  

 Scholars have conducted numerous studies about Papua, yet, they are more focused 

on the political reality than social media activities. For instance, a study by Cahyo 

Pamungkas highlights the series of peaceful campaign carried out by the Papua Peace 



Jurnal The Messenger       P-ISSN: 2086-1559, E-ISSN: 2527-2810                              

 The Use of Social Media ... (Panji Dwi Ashrianto) 

 

124 

Network (PPN) throughout the period of 2013-2017 (Pamungkas, 2017). The historical 

and political reality of Papua was also analyzed by Ali Muhammad (Muhammad, 2013) 

and Leslie (Rollings, 2010). The Papua conflict, seen from the eyes of mainstream media 

in Papua New Guinea, shows that there is a decreasing press coverage found in 3 media 

outlets, namely Post-Courier, The National, and Times of Papua New Guinea (Matbob & 

Papoutsaki, 2006). In general, research on Papua previously focused more on aspects of 

government policy and the Papuan community movement. Some others talk about how 

the phenomenon of news on the mainstream media. While this research is more focused 

on the audience (audience research) which is part of the audience exposed to the pro/ anti-

Papuan independent community movement as well as mainstream media coverage. 

Accordingly, this research is expected to provide novel information that has not been 

discussed in previous studies. 

The significance of this research is related to 3 things. First, Papua is an unfinished 

problem and needs a comprehensive solution. Second, the attack on the Papua dormitory 

in Surabaya is a reflection that matters relating to the production, consumption, and 

distribution of messages, including on social media, are crucial because they can result in 

people's views and actions on the problem. Third, because this research conducted on 

students who are representatives of the younger generation in Indonesia, this study is 

expected to be able to give an idea of how this generation uses social media, especially 

related to information about Papua. The results of this research can be part of a future 

study of social media literacy.  

This research employed the Uses and Gratification Theory (UGT), which maintains 

a number of key assumptions. First, the audience is active and they have specific goals in 

media consumption. Second, the media ultimately competes with other resources in 

relation to need satisfaction. Finally, value judgments of media content can only be 

assessed by the audience. This means that each individual may present a different 

assessment (Child & Haridakis, 2018; Muyingo, 2017; Samani & Guri, 2019). This theory 

also focuses on the question ‘how’ and ‘why’ and highlights social psychological factors 

that can create the needs and expectations of the audience of the mass media or other 

sources of information (M. Adnan & Mavi, 2015; Prisgunanto, 2020). 

 

Methods 

The mixed method is empoloyed in the study. According to Schoonenboom and 

Johnson, the mixed method implies research that combines the use of qualitative and 

quantitative elements to achieve breadth and depth of study (Schoonenboom & Johnson, 

2017). This approach used so that researchers can explore aspects of ‘how’ and ‘why’ 

related to information seeking about Papua. The use of these two approaches at the 

audience level has not been using by studies that discussed Papua before.  

The quantitative data were obtained through a survey conducted on a sample of 100 

university students of UPN “Veteran” Yogyakarta, which was then used to test the 

correlation between the behavior of social media use (x variable) and the students’ 

concern about issues of Papua (y variable). The sample amount was acquired from a 

population of 9,610 by using the formula n = N/(1+Ne2) with a 0.1 margin of error. The 

Likert scale was used as a measuring tool with validity test conducted by employing 

Pearson correlations, while reliability test achieved by computing Cronbach’s alpha 

coefficient. The interesting data obtained from the survey results were subsequently 

explored further by carrying out open inquiries through interviews to seek even deeper 

insight into the use of social media to search for information about Papua issues.  
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Results  

In this section, results of the quantitative research are initially discussed including 

emphasis on intriguing data that would later function as the basis for interviews conducted 

with the source persons. Based on the SPSS calculation conducted, in the t-test the tcount 

value is at 9.902 while the ttable value at 1.660 where tcount > ttable (9.902 >1.660). This 

indicates that there is significant positive effect of the social media use variable to 

students’ concern. The higher the social media use behavior is, the better the students’ 

concern about Papua issues becomes.  

Table 1. Hypothesis Testing 

Model Summary 

Model R R Square 

Adjuste

d R 

Square 

Std. Error 

of the 

Estimate 

1 .707a 0.500 0.495 6.034 

a. Predictors: 

(Constant), Social 

Media Use Behavior 

        

Note: The hypothesis that social media use behavior has positive effect on the concern 

of UPN “Veteran” Yogyakarta students about Papua issues is acceptable  

(source: Primary Data, 2019) 

The coefficient of determination or R-squared is at 0.500 indicating that 50% of 

variations on the dependent variable (students’ concern about Papua issues) can be 

explained by the independent variable (social media use behavior). The remaining 50% 

is affected by variables that are not explained in the study. The hypothesis that social 

media use behavior has positive effect on the concern of UPN “Veteran” Yogyakarta 

students about Papua issues is acceptable. The use of social media here does not only 

focus on or refer to the duration of use but also social media behavior that has a more 

qualitative understanding.  

In general, there were several interesting data produced by the quantitative research, 

which would then be explored deeper through interviews. The following table is presented 

to simplify the data: 

Table 2. Social Media Use about Behavior of Respondents 

 

No 

 

Social Media Use Behavior 

Variable (x) 

Scale (%) 

Strongly 

agree 

Agree Undecided Disagree Strongly 

disagree 

1 I access social media with 

contents relating to issues of 

Papua daily. 

0 7 30 55 8 

2 I access social media with 

contents relating to issues of 

Papua more than 3 hours/day. 

1 2 14 65 18 

3 I access more than one type 

of social media/day to be 

informed about issues  

of Papua. 

5 33 19 33 10 

4 I read/watch contents relating 

to issues of Papua on social 

media thoroughly. 

9 38 28 20 5 
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5 I compare contents relating to 

issues of Papua among 

various social media outlets. 

20 17 26 29 8 

6 I read/watch issues of Papua 

on social media based on 

recommendations of others. 

5 28 24 34 9 

7 I read/watch social media 

contents relating to viral 

Papua issues. 

16 54 14 11 5 

8 I constantly follow issues of 

Papua that become trending 

topics on social media. 

6 20 36 30 8 

9 I read/watch social media 

contents relating to issues of 

Papua that I like. 

4 43 27 18 8 

10 I believe in all social media 

contents relating to issues  

of Papua. 

0 4 40 43 13 

11 I am certain that accessing 

social media is the most 

adequate means to 

understand about the issues 

of Papua. 

4 28 35 27 6 

12 I think a deep understanding 

on Papua issues is obtained 

on social media. 

5 31 43 18 3 

13 I actively access social media 

by giving likes/comments/ 

reports/retweets/subscribes to 

contents relating to issues  

of Papua. 

2 12 32 41 13 

Note: The use of Social Media is related to the Papua issues  

(source: Primary Data, 2019) 

According to Table 2 data, there are at least 4 matters relating to the use of social 

media, which involve activities of comparing, believing in, being certain of, and deep 

understanding of contents on social media. The data shows that activities to compare and 

not compare has the same amount of percentage. Additionally, the respondents do not 

believe in all the social media contents relating to issues of Papua. As for conviction or 

certainty and depth, they are also not entirely sure that social media provides deep 

understanding. Social media is also not considered as the most appropriate means to 

understand about issues of Papua.  

Table 3. Respondents’ Concern about Issues of Papua 
 

No 

 

Concern about Issues of Papua 

Variable (y) 

Scale (%) 

Strongly 

agree 

Agree Undecided Disagree Strongly 

disagree 

1 I know about information 

relating to issues of Papua. 

6 50 28 12 4 

2 I know about the development 

of information relating to 

issues of Papua. 

2 24 50 20 4 
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3 I attempt to seek information 

about issues of Papua that  

I don’t know. 

4 42 37 10 7 

4 I consider issues of Papua  

as important. 

21 55 21 0 3 

5 I consider issues of Papua  

as interesting. 

20 48 29 1 2 

6 I empathize with the people  

of Papua. 

32 60 7 0 1 

7 I think that issues of Papua 

have resulted in Indonesia 

gaining international attention. 

19 52 26 2 1 

8 I think that issues of Papua 

affect the credibility of the 

Indonesian government. 

26 52 20 1 1 

9 I try to confirm information 

relating to issues of Papua 

with others. 

10 36 43 9 2 

10 I try to confirm information 

relating to issues of Papua 

with others I consider more 

knowledgeable. 

17 45 27 9 2 

11 I think I need to be actively 

involved in voicing aspirations 

about Papua issues. 

7 35 50 6 2 

12 I think I need to call on others 

to be actively involved in 

voicing aspirations about 

Papua issues. 

7 42 42 6 3 

13 I talk about issues of Papua 

with people in  

my closest circle. 

8 42 33 14 3 

14 I think I need to participate in 

real actions to express 

 Papua issues. 

3 16 55 22 4 

15 I think the government needs 

to take actions responding to 

issues of Papua. 

45,5 45,5 8 0 1 

16 I think Indonesians need to 

respond to issues of Papua 

more actively. 

42 45 11 0 2 

Note: Respondents’ Concern (source: Primary Data, 2019) 

Table 3 provides interesting data pertaining to confirmation activities and to whom 

do the respondents confirm them. This correlates with Table 2 data which indicates that 

respondents think social media does not provide depth of understanding and that it is not 

the most appropriate platform for knowing about issues of Papua. Table 3 shows that 

there are activities in which respondents confirm Papua issues to those more 

knowledgeable about them, including their closest circle. Such social media activities are 

quite positive since respondents maintain a critical attitude and they attempt to process 

the information.  

The next interesting thing is that 5 of the interviewed sources stated that non-social 

media channels are in fact more reliable for achieving information credibility. Social 
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media only excels in providing them service with speed and diversity. What is meant by 

diversity here is social media’s capacity to present viewpoints of individuals, groups, or 

parties that have never before been shown by web news, newspapers, radio, and 

television. Nevertheless, the diversity of information is not without its risks. The biggest 

risk is that any individual has the potential of fabricating information. This implies that 

there is highly significant possibility of misinformation, such as fake news and hoaxes, 

occurring.  

 

Discussion  

Figure 1 shows that concerning issues of Papua, social media cannot be used as the 

only information channel. The main reason being that social media resources are unable 

to fulfill the audience’s need for depth and credibility. Information on Papua, for instance 

relating to the attack on the dormitory, anti-racist rallies in some cities throughout 

Indonesia, the Free West Papua movement, and even the emergence of figures like Benny 

Wenda and Veronika Koman, according to the respondents, are difficult to understand by 

using social media alone. The long history of conflict in Papua has led respondents of the 

study to agree that understanding Papua requires the use of various media including 

intensive face-to-face activities. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1. Use of Information Channel (source: Primary Data, 2019) 

The following figure is presented to provide an understanding of the needs that can 

be fulfilled by each of the information channel: 

 

 

 

 

 

 

 

 

 
 

Figure 2. Information Need (source: Primary Data, 2019) 

 Figure 2 shows that social media offers promptness, while non-social media 

channel maintains depth and high credibility. As for diversity, it is positioned in the 

Use of Information Channel 

Social 

Media 

Non Social 

Media 
Non News 

News 

- News 

Aggregator 

- Web News 

- TV 

- Radio 

- Print Media 

Discussion 

- Family 

Discussion 

- WhatsApp 

Group 

- General 

Discussion 

Information Need 
 

Diverse Prompt Credible    

Social Media  Non Social Media 

Deep 
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middle as social media does indeed maintain diversity although it also depends on the 

user. As long as the user makes no attempt to seek diversity by merely selecting news 

sources from those they favor, and given the support of social media algorithms, diversity 

of information sources would not be achieved. Conversely, in non-social media channels, 

there are limitations that are often inferred by the audience, for instance mainstream 

media only rely on elite source persons. This means that the aspect of diversity is highly 

dependent on the user’s media use behavior.  

 Based on the findings, it is apparent that a user’s motivation and experience is 

essential in social media use to search for information about Papua. This is in line with 

the basic assumptions of UGT (Child & Haridakis, 2018; Muyingo, 2017; Samani & Guri, 

2019). The audience are now believed to be extremely active in selecting the media they 

use, and it is goal directed. Preference or motivation highly correlates with experience. 

The reality wherein the media in Indonesia is often caught up with elitist and the same 

old sources eventually results in social media being used to provide more diversity. 

However, they are also aware that diversity on social media also opens up opportunities 

for certain individuals or groups to produce messages for the interest of propaganda and 

without having adequate data. In addition, misinformation has also become exceedingly 

more open. Public and family discussions are used as a media to obtain and confirm 

information. A respondent of this study stated that  he/she is in fact more interested in the 

interactivity performed by the individuals involved in the discussions, in terms of both 

the audience and the figure presented. Similar interactivity is actually an advantage that 

social media has. However, the high level of distortion potential observed on social media 

may lead to reducing the essence of interactivity.   

 Concerning media use and preference in relation to satisfaction, media use that 

combines social media and non-social media to search for information about Papua is also 

based on satisfaction. Experience and satisfaction are the reason that every individual has 

different value judgments of every media. It is interesting to note that all this time the 

millennial and z generations are often considered as the group that is extremely intimate 

with social media use, yet this study indicates that it is not entirely true. Social media is 

used along with other media in order to satisfy their information need in terms of 

promptness, diversity, and depth.   

The results of this research also fill the void of research that examines the Papua 

problem. Rollings, Pamungkas, and Muhammad focus on those directly related to the 

West Papua problem. Rollings, for example, concludes that the Indonesian government's 

policy has aroused Papuan nationalism for independence (Rollings, 2010). While 

Muhammad said, the Dutch colonial government's policies contributed to the 

strengthening of the aspirations of West Papua separating from Indonesia (Muhammad, 

2013). Pamungkas research focuses on the Papua Peace Network (PPN) campaign and 

policy by the Indonesian government (Pamungkas, 2017). Matbob's approach is 

somewhat different by discussing the realm of media. He focused on reporting three 

newspapers in Papua New Guinea (PNG) and interviewing West Papuan refugees in PNG 

(Matbob & Papoutsaki, 2006). However, Matbob does not research at a broad reader 

level. It shows not yet a study that examines the audience, which is not directly related to 

the Papua issue but exposed to information about Papua.  

It shows that this research fills a void that has not yet been fulfilled by other research 

while at the same time shifting the Papua problem not only about the Indonesian policy 

towards the people of Papua. If Papua is a crucial problem in Indonesian history, then this 

problem concerns all the people of Indonesia.  
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With the massive social media and freedom of information, the results of this study 

are valuable input for audience and media stakeholders (non-social media). Referring to 

the conclusion of Matbob's research that there has been a dramatic decline in Papua New 

Guinea (Post Courier, The National and Time of Papua New Guinea) press coverage of 

West Papua over the past 20 years (Matbob & Papoutsaki, 2006). One reason is the 

dependence of newspapers with international news sources when covering West Papua. 

It shows that aspects of diversity are urgent. A variety of information becomes the needs 

of the audience, especially on conflict news, that is why consuming social media and non-

social media as well as being a vital need.  

 

Conclusion 

The hypothesis that social media use behavior has positive effect on the concern of 

UPN “Veteran” Yogyakarta students about Papua issues is acceptable. The use of social 

media here does not only focus on or refer to the duration of use but also social media 

behavior that has a more qualitative understanding. This research concluded that social 

media cannot be used as the only media to search for information about Papua. Social 

media has a set of limitations requiring its audience to utilize other channels including 

through face-to-face engagements such as discussions. Varied media use is a rather 

positive phenomenon amidst the abundance of fake news or misinformation, which means 

that there is a form of media literacy in place by being aware that there is no one channel 

capable of satisfying all of the audience’s needs and that there is willingness to seek other 

sources. This study may eventually be developed into further studies, for instance, by 

observing what media are used by Papuans in exchanging information. This has yet to be 

answered in this research and it is also a limitation that can expectedly be developed in 

future studies.   
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